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It's  a  relief  to  know  you 
can  recommend  Dentinox 
with  confidence. 

Colic  Drops  for  even  the 
youngest  baby.  The  active 
ingredient,  Dimethicone, 
works  quickly  to  disperse 
the  bubbles  of  ingested  air 
that  cause  the  pain. 
It  contains  no  systemic 
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DENTINOX 
teething  gel 

drug,  has  no  effect  on  the 
central  nervous  system  and 
won't  mask  other  symptoms. 

Tried  and  trusted  Dentinox 
Teething  Gel  takes  the  pain 
out  of  first  teeth.  Sugar  free, 
aspirin  free  Dentinox 
is  specially  formulated 
for  babies. 


Safe,  Baby  medicines  from  Dentinox 


THERE'S  LAXATIVES 


AND  THERE'S 
DUPHAR  LACTULOSE 

Clear  advantages  for  your  customers 

Lactulose  is  widely  prescribed  by  the 
medical  profession.  They  know  that 
lactulose  produces  a  change  in  bacterial 
populations  more  favourable  to  a  normal 
bowel  function.12  3  Unlike  many  laxatives 
which  cause  irritation  and  griping,  lactulose 
has  no  serious  side  effects.4 

That's  why  lactulose  is  prescribed 
for  all  kinds  of  patients  from  infants  and 
pregnant  women  to  the  elderly. 

Clear  advantages  for  you 

Duphar  Laboratories,  the  manu- 
facturers of  Colofac,  Sere,  Influvac  Sub- 
unit,  and  other  valuable  prescription 
medicines,  will  continue  to  support  your 
important  healthcare  role  in  the  community. 

In  addition,  Duphar  will  help 
both  you  and  your  customers,  providing 
educational  materials  and  information. 

You  can  confidently  recommend 
Duphar  lactulose  to  your  customers  who 
seek  laxative  relief  without  the  unwanted 
effects  of  conventional  laxatives. 

duphar  lactulose 

H  lactulose  solution  BP 

The  clear  solution  in  constipation 


PRESCRIBING  INFORMATION:  Presentation  Lactulose  Solution  BP  containing 
lactulose  3.35  gm  per  .5  ml.  Available  in  bottles  ot  300  nil  and  1  litre  and  plastic  containers  of  5  litres. 
Basic  NHS  price  ,£.2.61,  ,(,7.73  and  £38.45.  Indications  1.  Constipation.  2.  Hepatic 
encephalopathy  (Portal  systemic  encephalopathy):  hepatic  coma  Dosage  and  Administration 
Constipation:  Starting  dose  -  Adults  15  ml  twice  daily.  Children  5-10  years  10  ml  twice  daily. 
Children  under  5  years  5  ml  twice  daily.  Babies  5  ml  daily.  Hepatic  encephalopathy:  30-50  ml 
three  times  daily,  and  adjust  according  to  response.  Contra-indications,  Warnings,  etc. 


Contra-indications:  Galactosaemia.  Gastro-intestmal  obstruction.  Precautions:  Lactose 
intolerance.  Product  Licence  Number  0512/5001. 

References:  1.  Florent  C.  et  al.  |  Clin  Invest  1485;  75:  608-613.  2.  Palmie  P.E.  Therapiewoche 
1980;  3:  4045-4049.  3.  Hoffman  K.  et  al.  Klinische  Wochenschrift  1964;  42  (3):  126-130. 
4.  Sanders  J  .  J  Am  Ger  Soc  1978;  26  (5):  236-239. 
Further  information  is  available  from:  Duphar  Laboratories  Limited.  , 
Gaters  Hill.  West  End,  Southampton  S03  3JD.  Tel:  0703  472281. 


duphar 


Colofac.  Sere  and  Influvac  Sub-unit  arc  registered  trade 
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It  doesn't  need  a 
mathematical 
m  genius  to  work  out 

^  ^  that  45  out  of  98  is 
less  than  a  half.  Nor  does  it  take  a 
clairvoyant  to  deduce  that  PSNC 
chairman  David  Sharpe  might 
be  disappointed  that  only  45 
LPCs  responded  to  efforts  to 
gauge  contractor's  willingness  to 
support  a  voluntary  com- 
pensation scheme  for  those 
disadvantaged  under  the  new 
contract. 

Leaving  aside  the  fact  that 
those  who  did  reply  provided  a 
large  enough  sample  to  show 
that  the  scheme  did  not  have 
majority  backing,  the  situation 
reflects  poorly  on  the  53  LPCs 
that  did  not  respond.  Mr  Sharpe 
assumes,  no  doubt  with  the 
benefit  of  experience,  that  the 
majority  simply  did  nothing. 
Neither  does  the  response  reflect 
particularly  well  on  individual 
contractors,  in  that  those  who 
failed  to  hear  from  their  LPC  on 
the  matter  did  nothing  about  it. 

The  success  with  which 
PSNC  can  represent  the 
profession's  interests  to  the 
Government  largely  rests  on  the 


cooperation  it  gets  at  local  level. 
Lack  of  feedback  makes  the  job 
very  much  more  difficult. 
Although  the  shelving  of  the 
compensation  scheme  is  not 
crucial  to  the  future  of 
pharmacy,  it  has  allowed  the 
frustrations  of  the  PSNC 
executive  to  surface. 

Much  of  the  work  at  local 
level  falls  to  the  LPC  secretary. 
But  it  is  perhaps  unfair  to  heap 
blame  at  his  door  when  things 
fail  to  happen.  The  LPC  has  a 
collective  responsibility.  Add  to 
that  the  facts  that  most  LPC 
secretaries  have  a  business  to 
run,  a  family  to  look  after,  and 
perhaps  spare  time  community 
(or  even  leisure)  interests,  and  it 


is  not  surprising  that  they  often 
fail  to  cope  with  the  bumph 
threatening  to  submerge  them. 

Against  this  background  the 
suggestion  from  PSNC  chief 
executive  Alan  Smith  that  all 
LPCs  should  "employ"  a 
secretary  for  the  one  day  a  week 
he  estimates  it  takes  to  do  the  job 
properly  makes  sound  sense.  A 
more  formalised  structure 
making  LPCs  more  accountable 
is  increasingly  overdue.  He  says 
LPCs  could  easily  afford  it.  It 
would  relieve  the  pressure  on  an 
overburdened  administrative 
system  and  give  LPCs  time  to 
carry  out  their  task  adequately. 
Most  importantly  it  would  help 
create  an  infrastructure  and 
cohesion  within  community 
pharmacy  that  it  will  need  in  the 
years  ahead.  It  is  little  use 
building  for  the  future  unless  the 
foundations  are  firm.  Whether 
LPCs  feel  this  to  be  the  case  will 
become  clearer  if  a  motion  along 
such  lines  is  put  to  the  next 
delegates  conference  on 
February  7.  Mr 
Smith  hopes  it  will  \  \  ^ 
be,  and  a  nod  is  as  r 
good  as  a  wink. 
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NEWS 


Regular  salary  urged 
for LPC  secretaries 


LPC  secretaries  need  a  regular 
salary,  and  a  more  formalised  LPC 
structure  should  be  investigated, 
says  PSNC  chief  executive  Alan 
Smith. 

"LPCs  should  take  a  leai  out  of  the 
GPs'  book  and  pay  their  secretaries  a  rate 
for  the  job,  and  make  sure  they  do  it,"  he 
says.  He  hopes  a  motion  suggesting 
something  along  these  lines  will  be  tabled 
at  the  next  LPC  conference  on  February  7. 

"It  takes  a  day  a  week  to  carry  out  the 
task  adequately,  so  payment  should  be  a 
day's  locum  expenses  a  week  plus  an 
honorarium,"  says  Mr  Smith.  "There  is  no 
need  to  raise  an  extra  levy.  Most  LPCs 

FPCs  want  GP 
dispensing  tests 

An  extension  of  the  drug  testing 
scheme  to  include  dispensing 
doctors  is  being  called  for  by  the 
Society  for  Family  Practitioner 
Committees. 

Despite  vigorous  opposition  from  some 
speakers  —  mainly  doctors  —  delegates 
attending  the  Society's  annual  conference 
in  Scarborough  last  week  carried  this 
motion  by  a  large  majority. 

Speakers  for  the  motion  said  that 
accountability  and  quality  control  were 
the  right  of  the  consumer.  Pharmacist  Jean 
Rothwell  (Bolton)  told  conference  that 

Tougher  action 
on  wholesalers? 

On  at  least  two  occasions  in  the  past 
month  the  Department  of  Health 
has  learnt  of  the  unauthorised 
supply  of  prescription  medicines  by 
pharmaceutical  wholesalers. 

In  a  blunt  letter  to  all  holders  of 
wholesale  dealer's  licences  sent  out  at  the 
beginning  of  the  month,  the  Department 
warns  that  there  are  restrictions  to  whom 
POMs  and  P  medicines  can  be  supplied. 

"Any  person  who  contravenes  the 
regulations  would  be  guilty  of  an  offence 
and  liable,  on  conviction,  of  a  fine  of  up  to 
£2,000.  Licence  holders  should,  before 
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could  easily  afford  it." 

Mr  Smith's  comments  come  after  53  of 
the  98  LPCs  did  not  respond  to  PSNC's 
opinion  survey  on  whether  or  not  to  set  up 
a  voluntary  compensation  scheme  to  help 
contractors  disadvantaged  under  the  new 
contract. 

The  General  Medical  Services 
Committee  has  paid  local  secretaries. 
PSNC  chairman  David  Sharpe  has  in  the 
past  been  critical  of  the  efforts  made  by 
some  LPC  secretaries.  Mr  Smith  is 
sympathetic  to  the  voluntary  workload  they 
carry,  but  says:  "If  we  do  not  get  their  co- 
operation it  makes  our  job  very  much  more 
difficult." 


patients  were  entitled  to  the  same  quality 
of  service,  be  it  from  a  doctor  or  a 
pharmacist,  and  all  dispensing  should  be 
properly  supervised.  Extending  the 
scheme  would  remove  an  anomaly. 

A  second  controversial  motion  also 
found  support  from  delegates.  It  sought  to 
establish  a  system  whereby  an  FPC,  in 
consultation  with  a  local  professional 
committee,  may  suspend  a  practitioner 
pending  an  investigation,  if  his  or  her 
activities  were  thought  to  be  detrimental  to 
the  health  and  welfare  of  patients. 

In  its  annual  report  the  Society 
expressed  concern  that  it  had  no  power  to 
allow  "special  consideration"  of  cases 
under  the  Essential  Small  Pharmacies 
Scheme.  It  also  recommended  issue  of 
serially  numbered,  readily  identifiable 
prescription  forms  for  Controlled  Drugs. 


supplying  medicines,  ensure  customers 
are  lawfully  entitled  to  receive  them,"  the 
letter  says. 

It  also  warns  that  it  is  a  requirement  for 
all  licence  holders  to  seek  the  licensing 
authorities'  approval  before  moving 
premises  or  making  structural  alterations. 
Failure  to  do  so  may  result  in  action 
against  the  licence,  with  suspension  or 
revocation  being  the  ultimate  penalty. 

During  1986  over  120  wholesale 
dealers'  premises  were  inspected.  Several 
were  found  to  be  unsatisfactory  and  in  six 
instances  action  was  taken  to  remove  the 
licence  or  refuse  the  application.  The 
letter  has  been  welcomed  by  the  National 
Association  of  Pharmaceutical 
Distributors.  Director  Mr  O.  Logan  sees  it 
as  a  welcome  sign  of  a  tougher  attitude 
towards  shortlme  and  fringe  operators. 


Primary  care  Bill 
coming  soon 

A  White  Paper  setting  out  detailed 
plans  for  changes  in  family 
practitioner  services  will  be 
published  in  the  next  few  weeks. 
Health  Minister  John  Moore  has 
confirmed. 

The  changes  in  the  primary  care 
services  will  need  legislation,  and  a  Bill 
will  be  introduced  in  this  session  of 
Parliament,  he  said  in  a  speech  read  on  his 
behalf  to  the  conference  of  the  Society  of 
Family  Practioner  Committees  in 
Scarborough  —  he  was  delayed  by  the 
weather. 

While  no  details  were  given  on  the 
Government's  plans,  the  proposed 
measures  will  have  four  main  objectives: 
"to  achieve  our  main  aims  of  raising 
standards  of  care;  to  boost  health 
promotion;  to  offer  a  wider  choice  to  the 
consumer  and  improve  value  for  money". 

"In  weighing  up  what  the  consumer 
has  the  right  to  expect  from  the 
negotiations  on  the  White  Paper,  we 
should  keep  in  mind  the  way  most  family 
practitioners  effectively  have  a  right  to  a 
contract  with  the  NHS  and  virtual  security 
of  tenure  thereafter,"  Mr  Moore  said.  "I  am 
sure  there  is  room  for  changes  in  the 
contracts  that  will  encourage  higher 
performance." 

Mr  Moore  also  announced  that  the 
Government  will  shortly  be  issuing  a 
consultation  document  about  access  by 
district  health  authorities  to  patient 
registration  data  held  on  FPC  computers. 
And  an  additional  payment  of  £5,000  a 
year  is  to  be  paid  to  FPC  chairmen  to 
recognise  their  increased  responsibilities. 

A  professional  team  is  to  study  the  way 
primary  care  services  are  being  co- 
ordinated, planned  and  delivered  in  the 
Halton  (Cheshire)  and  Loughborough 
(Leics)  areas.  The  study  will  not  look  at 
professional  standards  and  a  report  is 
expected  by  mid  1988. 


Red  alert 

GPs  in  Southampton  are  pioneering 
an  early  warning  scheme  for 
reporting  adverse  reactions  to  new 
drugs. 

The  first  time  a  GP  prescribes  a  new 
drug  he  will  receive  a  "red  alert"  card 
(yellow  with  red  triangles)  to  be  used  if  a 
suspected  adverse  reaction  occurs. 

The  scheme  is  operated  jointly  by  the 
Committee  on  Safety  of  Medicines  and  the 
Southampton  Drug  Safety  Unit. 
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Compensation 
plan  shelved 


PSNC  is  shelving  plans  to  set  up  a 
voluntary  compensation  scheme  to 
help  contractors  disadvantaged 
under  the  new  contract,  after 
receiving  replies  from  only  45  LPCs. 

"It  is  a  personal  disappointment  that  53 
LPCs  have  not  replied,  so  presumably 
have  not  contacted  their  contractors,"  said 
PSNC  chairman  David  Sharpe  last  week. 

Replies  were  received  from  1,862 
contractors  out  of  a  possible  5, 1 10  in  the  45 
LPCs  that  did  respond,  giving  a  response 
rate  of  36  per  cent.  Of  these  only  812  (16 
per  cent)  supported  the  idea.  A  number  of 
multiples  responded  directly,  opposing 
the  scheme. 

"Assuming  these  figures  to  be 
representative  of  England  and  Wales,  the 
fund  would  not  exceed  £300,000,  which 
would  be  inadequate.  Although  we  are  not 
shutting  the  door,  it  is  clear  the  scheme  we 
proposed  has  not  received  the  support  we 
hoped,"  said  Mr  Sharpe. 

DHSS'  tactics 
criticised 

Strong  criticism  of  the  DHSS' 
negotiating  tactics  was  made  last 
week  by  PSNC  chief  executive  Alan 
Smith. 

In  spite  of  requests  PSNC  has  yet  to 
have  a  proper  negotiating  meeting  with 
the  DHSS  in  this  financial  year.  A  major 
principle  in  the  new  contract  was  annual 
negotiations  to  overcome  retrospective 
payments. 

"We  are  getting  back  to  exactly  the 
same  situation  we  have  had  for  many  years 
with  a  rush  of  negotiations  at  the  last 
moment,  which  does  not  give  contractors 
time  to  consider  the  proposals,"  he  says. 

Stage  one  of  the  new  contract  was 
agreed  three  years  ago,  but,  says  Mr 
Smith,  there  have  yet  to  be  meaningful 
discussions  on  stage  two. 

Dt  John  Roger  James  BM.  BCh,  whose 
registered  address  is  Somers  Health 
Centre,  Blackfnars  Close,  Somerstown, 
Southsea,  has  been  prohibited  under  the 
Misuse  of  Drugs  Act  from  prescribing, 
administering  and  supplying  and  from 
authorising  the  administration  and  supply 
of  any  Controlled  Drugs  except  the 
following:  (a)  Any  substances  and 
products  specified  in  Schedule  4  to  the 
Misuse  of  Drugs  Regulations  1985;  (b)  Any 
preparation  specified  in  Schedule  5  to  the 
Misuse  of  Drugs  Regulations  1985. 
Chemist  &  Druggist  24  October  1987 


Stick  to  rules  on 
contract  transfers 

A  warning  to  contractors  buying  or 
selling  a  business  to  stick  to  the 
letter  of  the  Regulations  has  been 
given  by  PSNC.  Delay  or  even  loss 
of  contract  may  result  from  using 
the  wrong  forms  or  giving 
inadequate  notice. 

The  potential  problem  arises  from  the 
new  contract  legislation,  where  even  a 
straightforward  transfer  of  a  business  must 
be  sanctioned  by  a  pharmacy  practice 
subcommittee.  In  theory  it  must  also  be 

Concern  over 
Panel  delay 

The  PSNC  executive  may  have 
nothing  to  report  on  the  1988-89 
remuneration  negotiations  to  the 
next  LPC  conference  on  February  7 
unless  the  Pharmacy  Review  Panel 
completes  its  profit  review  before 
Christmas. 

The  Panel  has  meetings  scheduled  for 
November  and  mid-January,  which  means 
the  report  could  be  released  in  December 
or  February.  "If  the  report  is  delayed  until 


Post-reg  proposal 

A  joint  hospital  and  community 
scheme  for  newly-registered 
pharmacists  would  do  much  to 
promote  clinical  skills  and  attitudes 
in  community  pharmacy  says  the 
UK  Clinical  Pharmacy  Association. 

Such  a  scheme  —  running  for  18 
months  after  registration  —  would  avoid 
"polarisation"  of  the  profession  into 
community  and  hospital.  It  would  attract 
young  pharmacists  keen  to  keep  their 


allowed  to  go  through  the  appeal 
procedure. 

"It  is,  therefore,  imperative  that  those 
selling  a  business  should  give  notice  of 
withdrawal  from  the  pharmaceutical  list  on 
the  correct  form.  Similarly  the  purchaser 
has  to  apply  to  enter  the  list  on  the  correct 
form.  The  dates  must  be  consecutive,  ie 
the  service  must  be  uninterrupted,"  says 
PSNC. 

"The  new  incumbent  is  also  advised  to 
offer  the  same  services  —  neither  more  nor 
less.  If  the  services  are  not  the  same  then 
there  are  grounds  for  appeal  and  the 
transfer  will  be  delayed.  If  there  are 
services  the  new  contractor  wishes  to 
provide  he  should  do  so  at  a  later  date." 


February  then  PSNC  will  have  problems 
negotiating  the  1988-89  package  with  the 
DHSS,  because  whichever  way  the  Panel's 
recommendations  go  its  conclusions  need 
to  be  put  into  the  package,"  says  chairman 
David  Sharpe. 

The  Department  did  not  submit 
evidence  to  the  Panel  until  the  Summer, 
having  decided  at  the  end  of  1986  to  refer 
the  matter  to  arbitration,  which  PSNC  was 
pushing  for.  The  matter  has  now  been 
under  review  for  two  years. 
■  The  results  from  the  labour  and 
overheads  costs  inquiry  are  expected 
within  the  next  four  weeks,  but  no  details 
are  yet  available. 


options  open  until  they  had  been 
registered  some  time,  and  postpone  the 
career  decision  which,  at  present,  must  be 
made  on  registration. 

In  its  provisional  views  on  the 
Pharmaceutical  Society's  working  party 
report  on  the  preregistration  year,  the 
UKCPA  recommends  a  practical  test  of 
competency  as  well  as  a  multi-choice 
examination.  The  content  of  the  latter  is 
also  criticised  for  "appearing  to  dismiss 
much  clinical  pharmacy"  while  giving 
prominence  to  the  structure  and  function 
of  the  Society. 
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Dispensing  GPs 
'harm  suburban 
pharmacy  most' 

More  damage  is  done  to  pharmacy 
through  doctor  dispensing  in  the 
suburban  fringes  than  isolated  rural 
areas,  says  the  Rural  Pharmacists 
Association  in  its  response  to  the 
Nuffield  consultation  document 
from  the  Pharmaceutical  Society. 

Community  pharmacists  must  expand 
the  role  of  primary  health  care  counsellor 
if  the  profession  is  to  survive.  Emphasis  has 
been  placed  on  the  use  of  technology  to 
perform  many  pharmaceutical  tasks 
quicker  and  more  efficiently  than  humans. 
However  health  care  is  basically  about 
people  and  therefore  the  pharmacist  must 
become  the  final  interface  between  the 
machine  and  the  patient,  says  the  RPA. 

The  RPA  is  totally  opposed  to  the 
relaxation  of  pharmacist  supervision  of  the 
dispensing  or  sale  of  medicines  in  any  way 
which  would  undervalue  the  status  of  the 
pharmacist  in  the  eyes  of  the  public  or  the 
medical  profession. 

The  RPA  totally  supports  the  Council's 
view  that  pharmaceutical  services  in  rural 
areas  should  match  in  quality  and 
comprehensiveness  those  elsewhere,  and 
understands  Council's  position  as  a 
signatory  to  the  Clothier  agreement.  The 
RPA  urges  Council  to  increase  awareness 
of  the  "insidious  expansion  of  doctor 
dispensing  in  areas  classed  as  rural  under 
out  of  date  rulings". 

The  long  term  objective  of  the 
profession  must  be  towards  the  delegation 
of  certain  responsibilities  to  suitably 
trained  technicians,  believes  the  RPA. 
"The  argument  that  allowing  delegation 
will  reduce  the  status  of  the  pharmacist  is 
fallacious.  Any  professional  who  is  seen  to 
employ  highly  trained  staff  increases  his 
status,"  it  says. 

An  immediate  objective  must  be  to 
provide  a  second  pharmacist  —  full  or  part 
time  —  in  every  pharmacy.  Initially,  in 
many  pharmacies,  a  regular  one  day  per 
week  locum  would  allow  the  pharmacist  to 
undertake  extra  professional  activities. 
The  RPA  is  aware  that  there  is  at  present 
insufficient  pharmacist  manpower  to 
provide  for  this  but  suggests  that  there  is 
overcrowding  in  urban  areas  and  sparse 
coverage  in  rural  areas. 

There  is  one  pharmacy  for  every  2.6 
doctors,  and  a  pharmacy  should  be 
expected  to  handle  the  prescribing  of  at 
least  four  doctors  with  the  exception  of 
certain  rural  areas.  Incentives  must  be 
found  to  promote  the  amalgamation  of 
neighbouring  pharmacies  in  urban  areas. 
814 


Graham  Davies,  staff  pharmacist  and 
clinical  tutor,  Lewisham  Hospital,  London 
(right),  receives  this  year's  Merck  Sharp 
and  Dohme  Award  from  Dr  Steve  Mann, 
MSD's  director  of  affairs,  at  a  Guild  of 
Hospital  Pharmacists  symposium  last 
week. 


In  view  of  the  far  reaching  effects  of 
possible  changes  in  legislation  the  RPA 
believes  that  a  long  term  working  party 
should  be  set  up  to  promote  the  better 
utilisation  of  the  community  pharmacist. 

RPA  chairman  Roger  King  emphasises 
that  the  RPA  is  not  a  fringe  group  engaged 
in  a  futile  effort  to  stop  doctor  dispensing 
without  any  thought  of  the  consequences. 
"Rather  it  is  a  group  of  conscientious, 
progressive  pharmacists  fighting  for  their 
right  to  provide  a  comprehensive  service 
in  all  areas  of  the  country,"  he  says. 

"The  most  vociferous  element  of  the 
Dispensing  Doctors  Association  is 
advocating  that  pharmacists  are  already 
redundant  and  that  all  dispensing  should 
be  done  at  GPs'  surgeries.  Where  better  to 
start  than  in  urban  health  centres?" 


BPA  on  Nuffield 

Nuffield  recommendations  for 
relaxation  on  supervision  should 
not  be  viewed  as  the  first  step  in  a 
diminishing  role  for  pharmacists  in 
healthcare,  says  the  British 
Pharmacists'  Association. 

A  recent  report  from  the  Centre  for 
Policy  Studies  (C&D  October  17,p716) 
certainly  points  to  that,  says  general 
secretary  Jayanti  Patel  in  the  BPA's 
response  to  Nuffield. 

The  BPA  also  wants  a  more  active  role 
for  the  Pharmaceutical  Society;  "There  are 
certain  aspects  of  its  work  in  which  the 
PSGB  has  not  been  as  active  as  we  think  it 
should."  During  the  implementation  of 
Nuffield  the  Society  should  not  fail  to 
promote  and  protect  the  interests  — 
commercial  and  professional  —  of 
members,  adds  Mr  Patel. 

On  remuneration  he  writes  that  the 
negotiators  have  been  "outmanouvered" 
in  the  past  and  the  Department  of  Health 
has  failed  to  stick  to  its  side  of  the  bargain 
with  the  result  that  small  contractors  have 
lost  out  financially. 


Ativan  ban 
considered 

The  Government's  drug  safety 
committee  is  considering  plans  to 
"phase  out"  Ativan  (lorazepam), 
according  to  BBC2's  "Brass  Tacks" 
programme,  screened  last  Tuesday. 

The  committee  —  which  was  not 
identified  —  is  in  possession  of  a  report 
which  highlights  the  problems  of  addiction 
associated  with  lorazepam.  It  has  been 
compiled  by  Dr  Heather  Ashton,  senior 
pharmacologist  at  Newcastle  University. 
She  claims  that  lorazepam  is  more  of  a 
problem  than  other  benzodiazepines 
because  of  the  serious  withdrawal 
symptoms  it  can  produce.  Consultant 
psychiatrist  Professor  Malcolm  Lader  said 
the  Government  and  the  pharmaceutical 
industry  had  made  a  mistake  in  failing  to 
realise  its  addictive  properties. 

Over  250,000  people  in  the  UK  are 
addicted  to  lorazepam,  claimed  the 
programme  and  interviewed  several 
people  who  claimed  it  had  "ruined  their 
lives".  A  spokesman  for  the  Department  of 
Health  was  unable  to  confirm  that  the 
report  had  been  seen  by  any  Government 
body.  "We  have  no  evidence  to  suggest 
that  one  benzodiazepine  is  worse  than  any 
other,"  she  said.  She  added  that  the 
Committee  on  Safety  of  Medicines  is 
expecting  a  report  from  the  Royal  College 
of  Psychiatrists  on  the  benzodiazepine 
group. 


Role  of  calcium 

Increasing  dietary  calcium  is  no 
substitute  for  oestrogen  therapy  in 
preventing  peri-menopausal  bone 
loss.  (British  Medical  Journal). 

No  other  treatment  is  as  effective  at 
"stopping  the  disease  in  its  tracks". 
Clinical  trials  in  post-menopausal  women 
have  shown  that  a  high  calcium  intake 
reduces  the  rate  of  loss  of  cortical  bone  but 
not  trabecular  bone,  and  its  efficacy  in 
preventing  fracture  is  uncertain,  it  says. 

However,  the  BM/describes  a  calcium 
intake  of  l,500mg  daily  in  post- 
menopausal women  with  established 
osteoporosis  as  "prudent". 

The  advent  of  associate  membership  of 

the  College  of  Pharmacy  Practice,  brings 
a  new  set  of  initials  enters  the  pharmacy 
world.  ACPP  can  be  used  by  all  associate 
members  as  soon  as  they  join  the  College. 
Applications  for  the  Geistlich  Chester, 
Glyn  Jones  and  Vestric  Travel  Awards 
should  be  submitted  by  October  31 
(details  on  01 -735  0418). 
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GPA on  PSNC 
seminar  agenda 

Items  included  in  PSNC's  good 
practice  allowance  (outlined  at  the 
Lines  LPC  conference,  C&D  October 
3)  will  be  open  for  discussion  at  the 
Cafe  Royale  seminar  on  November 
16. 

PSNC  has  decided  to  combine  the 
advisory  role  clause  with  that  for  provision 
of  a  consultation  area  to  make  the  proposal 
fit  in  with  the  Nuffield  recommendation 
that  "any  pharmacy  that  wants  to  contract 
for  advisory  services  should  make 
provision  for  a  waiting  area". 

PSNC  has  been  constantly  assured  by 
ministers  that  they  are  supportive  of  good 
practice,  says  chairman  David  Sharpe. 
"We  look  to  the  DHSS  not  to  renege  on 
sharing  any  monies  saved  from  the  new 
contract,  and  would  also  expect  some 
development  funding,"  he  said. 

The  "Patients  Charter"  drawn  up  by 
PSNC  will  also  be  launched  at  the 
seminar. 

■  The  PSNC  chairman  and  chief 
executive  are  to  attend  the  three  party 
political  conferences  next  year  to  host 
fringe  meetings  for  MPs  and  other 
delegates  interested  in  health  matters. 

Off  limits  to 
sportsmen 

Bronchipax,  Confac  400,  Do-do 
tablets,  Mu-cron,  Nirolex 
expectorant  linctus  and  Procol  are 
among  the  preparations  off-limits  to 
sportsmen,  according  to  the  British 
sports  organisations. 

They  are  highlighted  in  a  "Proposed 
list  of  medicines  which  may  be  taken  by 
competing  sportsmen"  published  by  the 
Drug  Control  and  Teaching  Centre, 
Kings'  College,  London.  The  list  is 
intended  as  a  guide  only  and  deals  mainly 
with  prescription  drugs. 

However,  OTC  preparations 
containing  ephedrine,  codeine  and 
pseudoephednne,  also  fall  into  the 
"banned"  category,  and  sportsmen  should 
be  careful  when  choosing  headache  and 
cold  preparations,  advises  the  centre.  Any 
product  containing  an  anti-histamine  or 
antibiotic  only  is  allowed,  and  oral 
contraceptives  are  "normally"  allowed 
according  to  the  list.  Barbiturates  are 
banned  in  certain  sports  only,  and  may  be 
reguired  by  epileptics.  A  list  of  allowed 
drugs  for  sportsmen  is  availabe  from  the 
Sports  Council  on  01-388  1277. 
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Chewing  the  fat 

In  C&D  last  week  we  saw  comment  on  the 
shadowy  propositions  looming  out  there  in 
Conservative  Party  thinking,  that  there 
should  be  competitive  tendering  for  many 
of  the  services  which  we  think  are 
peculiarly  ours  by  right.  Personally,  I  have 
never  been  able  to  take  my  position  in  any 
sphere  for  granted,  since  this  requires  that 
particular  type  of  confidence  which,  to  my 
mind,  is  nourished  only  by  a  self-deluding 
blindness,  an  inability  to  see  that  no  matter 
what  our  qualifications  or  status,  those 
things  in  themselves  are  no  guarantee  of 
future  security.  Genuine  survivors,  and  the 
prosperous,  live  in  a  constantly  evolving 
flux  of  forces  to  which  they  must  react  if 
they  wish  to  remain  in  balance. 

So  we  have  to  be  aware  of  what  is  being 
mooted  (ever  so  softly).  We  have  to  think 
about  how  we  should  react.  Nuffield 
suggested  ways  we  might  reasonably  be 
enabled  to  use  what  special  skills  we  have 
to  greater  public  benefit.  Frankly  a  good 
many  of  us  are  already  providing  much  of 
what  is  suggested,  though  we  may  not  have 
glorified  the  comparatively  simple 
kindnesses  we  perform  in  our  daily  work 
with  the  title  of  "additional  professional 
services".  Nevertheless  that  is  what  they 
are. 

Most  of  us  do  pregnancy 

testing  and  charge  the  patient  for  it; 

some  do  blood  pressure  testing,  and  again 
intend  to  recoup  the  cost  of  the  equipment 
profitably  by  making  a  charge.  It  is  no 
problem  with  today's  diagnostic  aids  to  see 
a  natural  extension  of  this  into  urine 
testing,  again  with  a  fee  being  charged.  So 
far  as  providing  a  "quiet  area'  for 
consultation  is  concerned,  I  suspect  that 
where  the  service  is  given  it  will  be  done 
initially  because  it  is  good  business, 
appreciated  by  patients  who  will  return  if 
the  service  is  perceived  to  give  them 
something  they  want. 

I  think  it  a  trifle  unreal  for  us  to  stand 
out  and  say:  "Unless  you  agree  to  pay  us 
for  these  things  we  won't  provide  them." 
Why  should  any  Government  pay  for 
services  not  contracted?  It  may  well  be 
argued  in  fact  that  we  ought  to  be 
providing  them  as  an  essential  base  for 
community  pharmacy,  and  without  which 
a  contract  might  be  diverted  to  a  better 
equipped  establishment. 

Despite  my  opposition  to  the  specific 
proposals  regarding  supervision,  I  have  to 
agree  with  Bernard  Silverman  when  he 
suggests  we  must  seize  opportunities  when 
the  Government  presents  them.  I'm  not 
quite  sure  what  opportunities  he  is  talking 
about,  but  never  mind  that! 

As  for  not  wasting  time  "chewing  the 
fat"  over  individual  bits  of  Nuffield,  from 


what  I  can  see  there  is  precious  little 
chewing  going  on,  apart  from  a  few 
articles  in  the  journals.  What  is  happening 
at  the  branches?  Don't  they  know  they  have 
only  five  weeks  to  get  their  comments  back 
to  base?  If  they  aren't  seen  to  pull  their 
fingers  out  the  whole  of  Nuffield, 
including  the  disastrous  lifting  of 
supervisory  requirements,  might  well  be 

adopted  as  policy  by  the  Society  and 

more  ominously,  the  Government. 

So  there  we  are.  For  a  while,  when  the 
deadline  for  precontract  openings  had 
passed,  we  thought  we  had  a  degree  of 
safety.  Now,  they  tell  us  you  might  have  to 
tender  for  a  contract!  Putting  this  into 
language  we  understand  might  lead  us  to 
fear  that  the  basis  of  a  successful  tender 
could  depend  on  price.  Soft  words  are 
suggesting  it  will  depend  upon  the 
facilities  individual  pharmacies  are 
prepared  to  offer  in  their  competitive 
parcel.  Having  spent  40  years  building  up 
the  sophisticated  pricing  structure  which 
at  least  allows  our  graduates  an  income 
comparable  with  similarly  qualified 
people  in  other  disciplines,  are  we  to  see 
this  swept  away  by  competitive  tendering? 

No  wonder  the  companies  as 
represented  on  Nuffield  wanted  a 
relaxation  of  the  direct  supervision 
requirements.  Without  them  it  would  be 
dead  easy  to  pack  the  dispensaries  with 
technicians  "competent  to  dispense",  and 
run  major  establishments  on  cover  of  one 
pharmacist  who  wouldn't  even  be  obliged 
to  be  on  the  premises  all  the  time. 

Computers  for 
free!   

I  am  exasperated.  Today  one  of  our  local 
practices  has  gone  over  to  computer 
generated  scripts.  Looks  good,  the  records 
seem  to  be  self-generating,  I  can  read  the 
scripts  perfectly,  as  can  the  patients,  which 
to  my  surprise  is  no  disadvantage.  So 
what's  the  gripe? 

My  GP  tells  me  they  got  the  whole 
system  free!  I  find  this  incredible. 
Presumably  ii  has  hard  disc  back-up  and 
an  infinite  printout  capacity.  Yet  I  have  to 
set  up  my  computer  from  scratch,  buy  it 
(or  hire  it  expensively),  run  and  amend  the 
programmes  at  my  expense  and  generally 
expect  to  write  down  the  not 
inconsiderable  expense  over  the  next 
couple  of  years  at,  say,  £700  pa.  If  I  want  to 
generate  patient  records,  and  there  are 
good  reasons  for  doing  this,  then  we  are 
into  a  whole  new  ball  game.  Surely  our 
dispensing  must  generate  sufficient 
information  to  justify  similar  offers  of 
equipment  by  firms  anxious  to  amass  truly 
accurate  information  of  drug  usage? 
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New  election 
procedure  for 
PSNI  Fellows 

The  procedure  for  the  election  of 
Fellows  to  the  Pharmaceutical 
Society  of  Northern  Ireland  has 
been  revised  following  a  Council 
decision  last  year. 

Details  are  given  below.  Members  of 
the  Society  should  forward  the  names  of 
suitable  persons,  duly  proposed  and 
seconded,  and  supported  by  written 
evidence  to  secretary  Derek  Lawson. 

Procedures  for  the  awarding  of 
Fellowships 

1 :  The  Council  shall  appoint  a  fellowship  panel  to 
serve  lor  three  years  to  meet  annually  to  consider  the 
names  and  candidates  for  the  award.  The  Panel  need 
not  necessarily  make  any  recommendation  on  each  or 
any  occasion. 

2:  A  panel  shall  comprise  six  fellows  of  whom  at  least 
three  are  non-Council  members. 

3:  The  president  of  the  Society  shall  act  as  chairman  of 
the  panel. 

4:  The  chairman  shall  exercise  the  right  to  vote  only  in 
the  event  of  a  tie  on  any  issue  or  recommendation. 
5:  The  secretary  shall  act  as  secretary  to  the  panel 
without  voting  rights. 

6:  A  notice  shall  appear  in  the  Chemist  &  Druggist  two 
months  before  a  meeting  of  the  panel  inviting 
members  of  the  Society  to  submit  names  to  the  panel 


NSAIDs  cause 
25pc  for  ADRs 

A  quarter  of  all  serious  suspected 
adverse  reactions  reported  to  the 
Committee  On  Safety  of  Medicines 
during  1976-82  implicated  an 
NSAID,  reports  the  latest  Drug  and 
Therapeutics  Bulletin. 

Gastrointestinal  problems  greatly 
outnumber  other  adverse  reactions,  the 
main  exceptions  being  diclofenac, 
sulindac,  and  fenbufen,  which  are 
implicated  in  an  appreciable  number  of 
skin  reactions,  says  the  DTB  in  its 
assessment  of  those  NSAIDS  in  use  for  six 
year  or  more. 

Ibuprofen  is  reported  to  be  the  safest 
drug  in  this  category  with  only  13.2  serious 
adverse  reactions  per  million  scripts. 
However,  the  Bulletin  points  out  for  much 
of  the  period  it  was  used  in  doses  now 
considered  to  be  modest.  Higher  doses 
might  be  expected  to  cause  reactions  more 
frequently. 

Conversely  the  high  number  of  GI 
reactions  attributed  to  azapropazone  may 


for  consideration  as  Fellows.  Each  name  submitted 
shall  be  proposed  and  seconded  by  members  of  the 
Society  and  supported  by  written  evidence  of  the 
candidate's  suitability. 

7:  The  panel  shall  be  empowered  also  to  consider  the 
merits  of  other  candidates  proposed  by  one  of  its  own 
members. 

8:  In  normal  circumstances,  fellowships  should  be 
recommended  only  for  pharmacists  who  have  been  on 
the  register  at  least  ten  years. 

9:  Fellowships  shall  be  recommended  for  two  main 
categories:  - 

(a)  Pharmacists  who  have  distinguished 
themselves  in  the  science,  practice  or  profession  of 
pharmacy  and  have  enhanced  the  good  reputation, 
image  or  status  of  the  profession  to  an  exceptional 
degree. 

(b)  Pharmacists  who  have  rendered  outstanding 
service  to  the  community. 

10:  Having  considered  the  merits  of  various 
candidates,  the  panel  shall  forward  to  the  Council  the 
name  or  names  of  any  person(s)  it  considers  should  be 
conferred  with  a  fellowship. 

1 1 :  The  Council  shall  retain  the  right  to  turn  down  the 
names  of  any  candidate(s)  recommended  to  it  by  a 
panel  but  should  not  consider  any  additional  name(s) 
not  recommended  by  a  panel. 


J.  Kerr  becomes 
PSNI  president 

Joshua  Kerr  is  the  new  president  of 
the  Pharmaceutical  Society  of 
Northern  Ireland  for  1987=88. 

Other  officers  appointed  at 
September's  Council  meeting  were  Mr 
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reflect  the  uneccessarily  high  doses  of  this 
drug  in  its  early  years  of  use. 

In  terms  of  safety  and  cost  ibuprofen, 
ketoprofen  and  flurbiprofen  are  the  best 
choices  at  present,  concludes  the  DTB. 


Appeal  against 
council  verdict 

A  Birmingham  contractor  who 
opened  a  pharmacy  in  a  private 
house  without  planning  permission 
from  the  city  council,  is  to  appeal  to 
the  Environment  Secretary  against 
the  council's  decision. 

Mehdi  Fazal,  brother  of  the  contractor 
Mohammed  Fazal,  told  C&D  that  the 
council  objected  to  the  pharmacy  at  25 
Highfield  Road  because  it  would  mean  one 
less  residential  house  in  an  area  where 
there  was  already  a  shortage. 

They  did  not  object  to  number  27  and 
29  opening  as  a  surgery,  he  said.  All  three 
properties  are  owned  by  Dr  Aleem  Akhtar. 
Mr  Fazal  said  he  is  offering  to  build  a  flat 
over  one  of  his  five  shops  in  the  area  as 
part  of  his  appeal. 


William  Hunter  as  vice-president  and  Mr 
Robert  Dillon  as  honorary  treasurer. 

The  president,  Mr  R.  H.  Clarke,  paid 
tribute  to  the  retiring  members  of  Council. 
He  mentioned  particularly  Mr  George  E. 
Mcllhagger,  who  was  retiring  after  34 
years  of  service  during  which  time  he  had 
served  as  vice-president,  president  and 
honorary  treasurer. 

The  report  from  the  education 
committee  meeting  held  on  September  8 
was  adopted.  A  working  party  to  discuss 
the  future  arrangement  of  preregistration 
training  and  the  Council's  response  to  the 
Nuffield  Inquiry  is  to  be  set  up.  The 
president  hoped  that  members  of  the 
Society  would  communicate  their  views  to 
the  Council  so  that  they  could  be 
incorporated  into  the  Council's  response. 

The  secretary  reminded  the  meeting 
that  it  would  be  necessary  to  co-opt  three 
new  members  of  Council. 

The  following  applications  for 
registration  under  the  reciprocal 
agreement  which  exists  between  the  Great 
Britain  and  Northern  Ireland  Societies 
were  granted: 

Peter  Gerard  Beagon,  637  Antrim  Road, 
Belfast. 

Finton  Henry  Arthur  Connolly,  17 
Harberton  Drive,  Belfast. 

The  new  Society  tie,  cravat  (£5.50)  and 
scarf  (£6.50)  are  available  to  members. 


YPG  propses 
formulary 

The  Young  Pharmacists'  Group  is 
calling  for  reclassification  of 
medicines  with  sales  only  through 
pharmacy  outlets. 

A  YPG  working  party  report  on 
community  pharmacy  proposes  a  "POM/P 
Pharmacists  Formulary"  to  include 
products  such  as  loperamide, 
hydrocortisone,  and  chloramphenicol  eye 
drops  sold  only  by  the  pharmacist,  YPG 
vice-chairman  Mark  Koziol  told  C&D. 

"This  would  facilitate  deregulation  of 
POM  to  Ps  and  the  working  party's 
discussions  with  pharmaceutical 
manufacturers  indicate  this  is  the  route 
many  of  them  would  like  to  follow". 

The  working  party  is  split  on  the 
question  of  supervision,  he  said,  but  the 
report  concludes  that  medicines  should  be 
sold  by  a  trained  chemist  assistant  with  the 
pharmacist  in  position  to  intervene  at  all 
times.  The  report  will  be  discussed  at 
YPG's  annual  conference  at  the 
Pharmaceutical  Society  on  November  8. 
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RPA  decline 
DDA  invite 

My  pharmacist  colleagues  will  already  be 
aware  of  the  substance  of  the  first  part  of 
this  letter,  but  I  write  purely  to  put  on 
record  facts  which  Dr  David  Roberts  has 
forgotten  or  has  chosen  to  ignore  (C&D 
October  10,  p749). 

Fact  one:  All  doctors  are  paid  to  carry 
emergency  drugs  to  treat  patients  which 
will  cover  24-hour  treatment.  So  there  is  no 
difference  between  urban  or  rural  doctors 
in  this  respect.  Fact  two:  In  Scotland 
dispensing  doctors  are  few  and  far 
between,  yet  pharmacists  and  doctors 
work  together  to  ensure  patients  recive  a 
proper  pharmaceutical  service.  Fact  three: 
Pharmacists  already  cover  large  areas  to 
service  patients  in  need,  eg  oxygen  and 
colostomy  services,  as  well  as  the  wider 
range  of  pharmaceuticals. 

Dr  Roberts'  remarks  concerning  vast 
distances  are  amusing  and  hyperbolic, 
and  lead  one  to  wonder  how  he  would 
survive  if  really  vast  distances  were 
involved.  To  a  doctor  who  dispenses  for 
anyone,  over  one  mile  as  the  crow  flies  is 
considered  "vast". 

It  appears  that  the  holiday  that  Dr 
Roberts  has  just  enjoyed  has  made  him  less 
alert  than  he  supposes,  since  he  draws  to 
our  attention  some  reference  to  our 
objection  to  doctors'  "unsupervised" 
supply.  Our  objection  has  always  been 
that,  when  any  doctor  is  enjoying  one  of 
their  half  days  off  on  the  golf  course, 
supplies  from  the  suigery  should  not  be 
issued  by  unqualified  and  frequently 
inexperienced  staff,  completely 
unsupervised. 

The  Nuffield  report  produced  strong 
support  for  the  advancement  of  the 
community  pharmacy,  and  nothing  that  Dr 
Roberts  can  say  will  reduce  its  effect  on  the 
future  of  our  profession.  It  is  natural  that 
Dr  Roberts  sees  fit  to  try  to  minimise  the 
impact  of  the  Nuffield  Report,  because  it 
will  give  even  greater  substance  to  what 
the  RPA  has  been  advocating. 

Now,  the  second  part  of  my  letter 
concerns  the  invitation  sent  to  the  RPA  by 
the  secretary  of  the  Dispensing  Doctors 
Association.  It  is  typical  of  Dr  Roberts  that 
he  should  use  a  private  communcation  to 
try  and  make  some  "political"  point.  Since 
he  has  raised  the  point,  I  mention  the  curt 
letter  I  received  requesting  me  to  speak  at 
the  DDA  Conference  on  the  future  of  rural 
pharmacy.  This  is  an  abridged  version  of 
my  reply: 

"Thank  you  for  your  letter  and  the 
invitation  to  speak  at  your  association's 
annual  conference.  I  have  discussed  this 


with  RPA  chairman  Roger  King  and  he 
agrees  that  no  useful  purpose  would  be 
served.  What  I  say  would  be  unacceptable 
to  those  present,  and  could  only  add 
further  to  the  friction  between  our 
associations. 

However,  I  feel  that  a  great  deal  might 
be  accomplished  if  the  officers  of  the  DDA 
and  the  RPA  were  to  meet  for  a  friendly 
discussion  to  see  if  we  could  reach  a 
formula  by  which  we  could  express  our 
different  opinions  and  attitudes  in  a  more 
ethical  and  professional  way." 

Why  does  Dr  Roberts  feel  that  one 
should  have  courage  to  face  the 
conference  members.  One  begins  to 
wonder  what  was  the  intent  of  the 
invitation.  Was  I  to  be  hung,  drawn  and 
quartered?  It  would  appear  that  something 
was  being  prepared.  In  spite  of  Dr  Roberts' 
unabashed  disapproval,  I  think  he  might 
take  up  our  invitation  to  meet  in  order  to 
reduce  publicising  differences  which, 
however  inept,  create  nothing  but  ill  will. 
John  Davies 
RPA  secretary 

Fait  accompli 

I  see  that  the  National  Association  of 
Pharmaceutical  Distributors  and  the  DHSS 
have  presented  us  with  a  fait  accompli 
regarding  the  new  returns  policy.  Was 
there  any  discussion  with  us,  the  retail 
pharmacists?  We  cannot  provide  a  service 
if  our  wholesalers  don't. 

My  country  customers  on  their  "weekly 
shopping"  expect  me  to  keep  their  stock 
order  until  their  next  visit,  so  that's  another 
service  gone.  Will  anyone  stock  insulin, 
etc  in  the  future?  If  we  don't,  of  course,  the 
next  script  will  be  for  six  months  supply  — 
the  same  for  other  expensive  items  such  as 
ostomy,  etc.  Does  every  wholesaler  have  to 
belong  to  the  NAPD?  Can  the  DHSS 
legally  force  us  to  accept  these  conditions? 


Would  someone  Dresent  the  facts  on 


Hugo  Summerson  (centre),  MP  for  Walthamstow,  was  recently  given  a  guided  tour  of 
Unichem's  Walthamstow  distribution  centre  by  Kelvin  Hide  (left),  operations  director  and 
Roger  Metcalf ,  general  manager  at  the  branch. 


insulin  storage  and  whether  it  really 
deteriorates  in  our  country  with  our 
weather  conditions  in  a  week  or  in  a  van 
between  wholesaler  and  chemist.  Why  are 
blister  packs  not  exempt?  Will  my  2.5p  for 
out  of  date  stock  be  increased? 

Finally  we  need  an  "up-in-arms" 
attitude  to  the  idea  that  we  should  be 
responsible  under  the  new  Consumer 
Protection  Act.  The  same  goes  for  being 
fined  for  "forgeries"  undectected! 
P.J.  Rose 
Crediton,  Devon 

Forgery  by 
computer  -easy! 

Your  correspondent  "Squirrel  Nutkin"  is 
right  to  be  alarmed  at  the  possibility  of 
problems  from  the  theft  of  computer 
prescription  forms.  These  tend  to  be 
available  in  larger  quantities  than  the  pre- 
stamped  ordinary  FPlOs  and  a  potential 
forger  would  not  even  have  to  steal  the 
program  as  he  suggests. 

Anyone  with  rudimentary  knowledge 
of  computers  could  write  a  program  in  a 
couple  of  minutes  which  would  print  out 
the  necessary  items.  As  there  is  then  only  a 
need  for  a  signature  to  be  forged  it  would 
be  very  much  easier  than  handwriting  a 
complete  prescription. 

As  precedence  has  now  been 
established  for  the  weight  for  the  law  to  fall 
on  us  for  dispensing  a  "perfect"  forgery 
one  would  like  to  think  that  the  computer 
forms  were  kept  under  very  secure 
conditions;  and  pigs,  as  they  say,  might 
also  fly!  Thank  heavens  that  the  law 
prevent  their  use  for  CDs! 
R.J.  Henson 
Tetbury,  Gloucs 

more  Letters  on  p818 
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Equality  for 
Scottish 

contractors  

With  the  introduction  of  the  additional  fee 
for  extended  periods  of  treatment  on  NHS 
prescriptions,  Scottish  contractors  have 
once  again  come  off  second  best  to  their 
counterparts  South  of  the  Border.  Whereas 
English  and  Welsh  contractors  receive  the 
30p  fee  automatically,  Scottish  contractors 
will  need  to  spend  several  hours  a  month 
endorsing  scipts  to  claim  the  extra  fee  for 
at  least  the  next  two  years. 

The  Pharmaceutical  General  Council 
(Scotland)  tells  us  that  because  the 
Scottish  pricing  bureaux  are  not  yet 
computerised,  to  require  them  to  examine 
each  prescription  to  determine  if  the  fee  is 
payable  would  produce  an  extra  workload. 
I  am  not  surprised!  The  task  has  been 
made  particularly  difficult  by  the  fact  that 
the  threshold  quantities  for  claiming  the 
fees  have  been  determined  by  such  a 
mysterious  averaging  system. 

Furthermore,  I  understand  that  these 
could  be  changed  at  six  monthly  intervals 
—  just  when  we  are  getting  used  to  them, 
no  doubt!  Surely  Scottish  contractors 
should  not  be  expected  to  do  all  this 
tedious  extra  work  for  the  same  fee  as 
South  of  the  Border?  I  would  welcome  the 
comments  of  the  General  Council. 

The  General  Council's  views  on  the 
Government's  recent  proposals  to  relax  the 
Essential  Small  Pharmacy  Scheme 
distance  criteria  in  England  and  Wales 
(C&D,  September  19,  p536)  would  also  be 
illuminating.  When  I  campaigned  for  ESPs 
in  Scotland  to  be  paid  the  same  as 
equivalent  ESPs  South  of  the  Border,  the 
General  Council  argued  that  one  reason 
for  the  discrepancy  was  the  more  flexible 
distance  criteria  used  in  Scotland. 

If  the  Government  removes  or 
diminishes  this  difference,  I  feel  that  the 
General  Council  should  try  to  persuade  it 
to  provide  the  money  to  give  Scottish  ESPs 
a  guaranteed  minimum  income  similar  to 
England  and  Wales.  I  am  asking  for 
nothing  more  than  equal  pay  for  equal 
work.  The  Government  should  not  be 
allowed  to  get  away  with  anything  less. 

As  always,  I  would  welcome  the  views 
of  any  Scottishpharmacist  on  these,  or  any 
other  matters.  I  would  particularly  like  to 
hear  from  contractors  who  have 
experienced  problems  in  the  setting-up  or 
operation  of  health  centre  consortium 
pharmacies.  Telephone  Kilbarchan 
(05057)  4142  anytime. 
Graeme  M.  Park 
Johnstone 


Script 
problems 
solved  here 


This  week  sees  the  second  of  a 
regular  new  C&D  series.  Question 
and  answer  items  are  not  new,  but 
"Q&A"  has,  we  think,  a  more 
relevant  start  point  for  the 
community  pharmacist. 

The  dispensing  process  begins  with  a 
prescription,  so  that's  where  we  begin  too. 
All  community  pharmacists  know  that  the 
prescription  can  be  only  the  start  of  the 


problem . . .  and  that's  the  basis  for  "Q&A". 

The  prescription  might  be  a  potential 
counselling  minefield,  or  just  badly 
written.  But  from  a  humble  beginning,  we 
can  explore  questions  of  side  effects, 
interactions  with  OTC  products, 
counterprescribing  and  counselling  that 
might  present  in  the  pharmacy,  as  well  as 
other,  more  essentially  pharmaceutical 
problems. 

So,  cover  up  the  answers,  and  see  how 
you  get  on.  How  much  do  you  know  about 
anti-emetics  and  antidepressants? 


"jP  his  is  the  second  month's  supply  of  Faverin  you  have 
*  dispensed  for  a  19  year-old  woman,  who  asks  whether  her 
new  drug,  Maxolon,  might  have  side  effects. 


1,  Is  metoclopramide  suitable  for  this 
patient? 

2.  Why  might  the  GP  want  to  prescribe  these 
drugs  together? 


3.  Could  you  counter-prescribe  an  alter- 
native until  the  patient  could  get  an 
appointment  with  her  doctor? 

4.  What  other  courses  of  action  could  you 
suggest  to  the  GP? 

5.  What  general  advice  would  you  give  to  the 
GP? 


1.  No.  Metoclopramide  is  an  effective  anti- 
emetic but  it  can  cause  distressing 
extrapyramidal  side  effects  and  these  are 
most  common  in  teenagers  and  young 
women  like  this  patient.  Other  dopamine 
antagonist  anti-emetics  share  this  property. 


2.  Fluvoxamine  causes  nausea  and  vomiting 
in  up  to  a  third  of  patients,  and  this  is  severe 
enough  to  account  for  most  of  the 
withdrawals  from  treatment.  Other  causes  of 
vomiting  —  pregnancy,  for  example  — 
would  need  to  be  excluded  by  careful 
questioning. 

3.  Several  anti-emetics  are  available  OTC, 
including  promethazine,  cyclizine, 
cinnarizine  and  diphenydramine.  These 
might  be  effective  but  it  would  be  unwise  to 
treat  the  side  effects  of  one  drug  with  another 
without  discussion  with  the  GP  —  even 
though  this  was  his  intention.  These  drugs 
are  preferred  to  metoclopramide  for  this 
woman. 

4.  Fluvoxamine  could  be  withdrawn,  making 
metoclopramide  unnecessary  but  creating 
the  problem  of  finding  an  alternative  anti- 
depressant. However,  this  patient  is  on  a 
high  dose  of  fluvoxamine  considering  that 
treatment  began  only  one  month  ago;  a 
temporary  dose  reduction  might  therefore 
improve  the  symptoms  without  noticeable 
loss  of  efficacy.  Less  acceptably,  an  anti- 
emetic could  be  supplied  on  the  grounds 
that  the  symptoms  are  said  to  improve  on 
continued  treatment. 

5.  Fluvoxamine  does  not  cause  the 
troublesome  anticholinergic  adverse  effects 
that  are  common  with  the  tricyclic 
antidepressants  but  its  toxicity  compared 
with  other  drugs  is  unclear.  Mianserin, 
which  shares  some  of  its  properties,  might  be 
a  suitable  replacement. 
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MAKE  A  STAN 
FOR  MORE  PRO 


-v,  TommeeTippee 
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TOP  PROFITS 

31  top  selling  volume  lines  for 
only  £125  complete  with  FREE 
Display  Stand. 

No  wonder  Tommee  Tippee  are 
leading  profit  earners  for 
chemists! 


VERY  COMPACT 

This  very  attractive  FREE  metal 
display  stand  is  only  24"  wide 
and  takes  up  only  10  sq.ft.  of 
space  making  it  ideal  for  the 
small  to  medium  size  chemist. 
That  means  more  profits  from 
less  space. 


PROVEN  APPEAL 

Tommee  Tippee  has  long  heen 
established  as  the  brand  leader 
in  habycare  products  with  over 
200  carefully  designed  items. 
This  stand  contains  items  from 
our  feeding,  care  and  play  range 
specially  selected  for  high  turn- 
over and  profit. 


So,  if  you  want  to  make  a  stand 
for  more  profit,  dial  100  and 
ask  for  FREEFONE  JACKEL. 
Judith  Brown,  will  be  happy  to 
take  your  order.  Demand  will 
he  great,  so  don't  delay! 


Tommee  Tippee 


FOR    A    BETTER    START     IN  LIFE 


Jackel  International  Limited,  Cramlington,  Northumberland NE23  7RH.  A  Mayborn  Group  Company. 


You  11  be  surprised 
to  learn  the  name  behin 
the  best  known  names. 


A  successful  new  double 
act  has  been  formed  with 
the  launch  of  new  Sweetex 
Granulated. 

Il  complements  Sweetex, 
the  undisputed  leader  in  the 

sweetener  maiket.  ajcoimDai-isa^ooQQ  ajDDqt|oai_|sa>|oaQ@ 

National  press  advertising   sampan  ^ooo  ©  ajODmp9Hs9>poo© 

and  a  sampling  programme  followed  by  an  extensive  TV 
campaign,  will  lend  heavy  support  to  this  famous  name 

The  launch  of  Sweetex  Granulated  is  part  of  the  continued 
development  and  innovation  by  Grookes  Healthcare,  the 
number  one  healthcare  company. 

It's  another  fine  product  we've  got  ourselves  into. 


GROOKES 


Behind  the  best  names. 


COUNTERPOINTS 
111 


Supreme  move 

L'Oreal  are  introducing  a  new  variant  to 
the  Elnett  range,  as  a  response  to 
consumer  demand  for  a  stronger  hold 
hairspray. 

Supreme  Hold  is  stronger  than  the 
current  Extra  Hold  variant,  and  will  be 
available  in  75ml  and  200ml  sizes. 
L'Oreal,  30 Kensington  Church  Street, 
London  W8  4HA. 


Fiesta  time! 

Scott  are  launching  an  extra-free 
promotion  this  November  on  Fiesta 
kitchen  towels. 

Special  flashed  packs  will  offer 
consumers  an  additional  20  sheets  which  is 
equivalent  to  almost  15  per  cent  extra  free. 
The  offer  will  run  during  November, 
December  and  January,  which  is  the  peak 
season  for  kitchen  towels.  Sales  at  that  time 
are  an  average  of  10  to  15  per  cent  higher 
than  during  the  rest  of  the  year,  says  Scott 
Ltd,  Scott  House,  East  Grinstead,  West 
Sussex  RH1 9 1UR. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 
B  Border 
CCenlral 
CTV  Channel  Isla 
LWT  London  Wet 
C4  Channel  4 


UUlsler 

G  Granada 

A  Anglia 
is  TSWSoulhWesI 
end  TTV  Thames  Tele 

Bl  TV-am 


STV  Scotland 
(central) 
Y  Yorkshire 
HTV  Wales  &  We 
TVS  South 
TTTyneTees 


Aquairesh  toothpaste: 

Askit  powders: 

Bic  razor 

Clearasil: 

Deb  soap  dispenser 

Deep  Fresh: 

Disprin: 

Fiesta  kitchen  towels: 
Karvol: 
Maalox  Plus: 
Macleans  toothpaste: 
Micromark  torches: 
Nurofen: 

Peaudouce  babyslips: 
Reach  toothbrushes: 
V05HotOil: 


All  areas 
GTV,STV 
Bt 

All  areas 
LWT,Bt 
Y 

All  areas 
All  areas 
All  areas 
Y 

All  areas 
All  areas 
All  areas 
Bt 

All  areas 
LWT.TT 


Babyliss  have  appointed  Pharmagen  to 
distribute  their  products  into  pharmacies 
as  part  of  their  plan  to  expand  in  this 
sector.  Pharmagen  Ltd,  Church  Road, 
Perry  Barr,  Birmingham  B422LD. 


Make  easier  profits  from  snap 

decisions 


'  110  TEF  Pocket  camera 


RSP 

£9.99 


►  Ideal  for  children  aged 
5  and  over 

•  Uses  drop-in  110 
cartridge  film 

•  No  batteries  required 

•  Available  in  a  range  of 
colours 


RSP 

£19.99 


•  Easy  to  use 

•  Changes  from 
standard  to  telephoto 
lens  at  the  flick  of  a 
switch 

•  Built-in  flash 

•  Available  in  a  range  of 
colours 


RSP 

£27.99 


•  Simple  to  operate 

•  Built-in  flash 

•  Complete  with  wrist 
strap  and  case 

•  Available  in  black  and 
red 


RSP 


•  Focus-free,  easy  to  use 

•  Motor  drive  and  rewind 

•  Variable  film  speed 
setting 

•  Available  in  black  only 


When  it  comes  to  cameras,  there's  no  easier 
way  to  profit  than  with  Sinus.  That's  because  Sirius 
is  the  easy  choice  for  your  customers  and  for  you. 

Easy  to  handle  with  a  range  of  no-nonsense 
cameras  that  give  perfect  results  every  time. 

And  easy  to  sell  with  space-saving  displays 
that  let  customers  buy  'off-the-shelf,  and  eye- 
catching point-of-sale  material  for  fast-moving  sales 
all  year  round. 

Easy! 

SIRIUS 

a  camera  for  all  seasons! 


Contact  your  David  Anthony  Pharmaceuticals 
agent  now  or  direct  at  12  Spindus  Road, 
Speke  Hall  Industrial  Estate,  Speke, 
Liverpool  L24 1YA.  Telephone:  051-486  7117 
Find  out  how  DAP's  special  deals  on 
Sinus  make  profits  easier. 
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speed 

stick 

DEODORANT 


DEODORANT 


Jady 
speed 
stick 

&v  MEW 


I  lady 
speed 
stick 
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I  lady 
speed 
stick 


speed 
stick 

SUPER  DRY 

ANTl-PERSp1RANT 


SP|CE  SCENT 


speed 
stick 

ANTI-PERSpirant 


FRESH  SCENT 


We  are  pleased  to 
announce  that  following 
the  successful  launch  of  our  new  Speed  Stick 
anti- perspirant  variants  for  men  and  Lady 
Speed  Stick  for  women,  we  are  successfully 
beating  everything,  hands  down. 

Lady  Speed  Stick  has  achieved  a  thumping 
5l/2%  share  of  the  total  stick  market  already, 
while  the  Mennen  Speed  Stick  market  share 


has  grown  to  staggering  25%  of  the  stick  sector 
and  it's  still  growing. 

So  stick  with  the  brand  leader  and  watch 
your  sales  and  profits  grow  even  more  . 

Mermen's  Speed  Stick  range  for  men  and 
women  is  available  from  Chemist  Brokers. 


I  H  ml  Chemist 

liiiiiiiwilii  iff  Brokers 

MENNEN  WORKING  HARDER  FOR  EVERYBODY    Speed  Stick  is  a  MENNEN  product 


COUNTERPOINTS! 


Macleans  brush 
up  in  Press... 

Beecham  are  running  an  on-pack  "Treat 
the  family"  offer  on  Macleans  toothpaste 
backed  by  a  burst  of  advertising  in 
consumer  magazines  until  December. 

Colour  advertisements  headlined 
"Squeeze  even  more  out  of  Macleans"  — 
wil  urge  families  to  collect  "Treat  the 
family"  tokens  from  the  special  offer  tube 
cartons  and  claim  a  free  voucher  book. 
This  contains  over  100  vouchers  entitling 
the  family  to  savings  of  up  to  50  per  cent  on 
travel,  entertainment,  eating  out,  sporting 
events  and  so  on. 

Full  and  half-page  spaces  will  carry 
this  message  in  publications  with  a  high 
coverage  of  UK  housewives:  TV  Times, 
Woman,  Woman  s  Own,  Woman 's  Realm, 
Woman's  Weekly,  Woman  &  Home, 
Woman 's  World,  Prima,  Family  Circle, 
Living,  Woman's  Story,  True  Story  and 
True  Romance. 

And  until  November  15,  Beecham  will 
be  advertising  their  triple-striped 
Aquafresh  toothpaste  on  television  with  a 
national  spend  of  £1,250,000. 

The  musical  message  —  "Three-in-one 
protection  for  your  family"  —  now  appears 
in  an  updated,  40-second,  cartoon 
commercial  that  the  company  claims  will 
be  seen,  on  average,  more  than  six  times 
in  almost  three  out  of  every  four  UK 
homes.  Meanwhile,  10-second  spots 
featuring  the  "Mild  'n  Minty"  flavour 
variant  will  be  seen  over  five  times  on  TV- 
am.  Beecham  Toiletries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex. 


....Braun  try  TV 

Braun  are  to  advertise  their  dental  care 
range  on  television  for  the  first  time. 

A  commercial  for  the  d3  electric 
toothbrush  has  been  launched  as  part  of 
the  Braun  pre-Christmas  support  pro- 
gramme. In  the  commercial  a  young  man 
frantically  struggles  with  a  manual  tooth- 
brush. The  voice  over  asks  "Isn't  there  an 
easier  route  to  healthy  teeth  and  gums?" 

The  advertisement  will  be  aired 
nationally  during  November  and 
December,  along  with  Braun  household, 
haircare,  and  shaver  commercials.  Braun 
Electric  (UK)  Ltd,  Dolphin  Estate, 
Winchmill Road,  Sunbury-on-Thames, 
Middlesex. 

Nutrasweet  is  manufactured  by  The 
Nutrasweet  Company,  not  by  Bayer  as 
stated  in  Watching  the  Women's  Press 
{C&D,  August  29). 


Gold  gets  a 
new  shine 

Tahitian  Gold  products  have  been 
updated  and  repackaged. 

The  range  includes  intensifying  gel 
plus  Tannine  accelerator  (£5.99),  UVA 
amplifier  plus  Tannine  accelerator 
(£5.95),  UVA  citrus  plus  Tannine 
accelerator  (£6.25),  golden  aloe  body 
moisturiser  (£5.95)  and  lip  moisturisers  in 
five  fruit  flavours  (£0.99  trade). 

The  products  are  manufactured  by 
Tierra  Cosmetics  in  the  United  States  of 
America  and  distributed  and  marketed  in 
the  UK  by  the  company's  sales  and 
marketing  division.  Sunsation  Cosmetics 
Ltd,  Bingswood  Industrial  Estate,  Whaley 
Bridge,  Stockport SK12 7LY . 


Lighting  up  .  .  . 

Micromark  are  backing  their  range  of 
torches  with  a  national  television 
campaign  until  January,  1988. 

Commercials,  featuring  the 
Powerbeam  halogen  hand  torch, 
underline  the  product's  brightness  using 
handshadows  on  a  window  blind. 
Distributed  by  BDC,  BDC  House,  550 
White  Hart  Lane,  London  N177RQ. 


.  .  .  the  Practical 
viewpoint  

A  range  of  rubber  torches  has  been 
introduced  by  Lazoron  Batteries. 

Called  the  Practical  range,  the  black 
rubber  torches  come  in  three  sizes  — 
small  (6'/2in-£1.99),  medium  (8in-£3.50) 
and  large  (llin-£4.99).  They  are 
completely  waterproof  and  shockproof, 
say  Lazoron.  The  small  torch  is  packed  in 
a  cellophane  wrapper  with  a  hanging  tag, 
and  the  medium  and  large  sizes  in 
coloured  boxes.  Lazoron  Batteries  Ltd, 
The  Clarke  Centre,  Hennock  Road, 
Marsh  Barton,  Exeter,  Devon  EX28NJ. 


Numark's  soft 


options 


Numark  are  replacing  the  Nusoft  cotton 
wool  range  with  cotton  wool  rolls,  puffs 
and  pleats  under  the  Numark  label. 

Offers  for  November  include  a  free 
garment  carrier  with  every  15  cases  of 
Numark  and  NPA  bags,  and  consumer 
savings  on  the  Nusoft  baby  range 
including  soothers,  feeders,  teats, 
disposable  nappy  pads  and  liners  for 
disposable  nappies. 

Children's  "Fern  Hollow"  story  books, 
value  £0.60  each,  will  be  included  in  the 
new  toddler  40s  Ultra  Dri  nappies  as  a 
consumer  offer.  Three  titles  can  be 
collected. 

Trade  bonuses  are  available  on  all  the 
above  products,  and  on  the  following: 
Numark  skin  care  range,  photographic 
flash,  medicated  pastilles  and  the  entire 
range  of  the  new  Numark  Ultra  Dri 
disposable  nappies  plus  newborn  20s. 

Nucross  packed  goods  —  glycerin, 
sodium  bicarbonate, 
glycerin/lemon/honey  with  ipecac, 
paracetamol  tablets,  Gees  linctus  and 
codeine  linctus  —  are  also  on  promotion 
with  a  7'/2  per  cent  extra  bonus  on 
paracetamol  tablets  and  10  per  cent 
discount  on  all  other  packed  goods. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wilts. 


Making  a  stand 

The  Ronson  division  of  the  Sentra  group  of 
companies  have  designed  a  free  standing 
unit  which  displays  and  dispenses  all  their 
battery  sizes. 


The  batteries  are  shrink  wrapped  and 
although  the  Ronson  battery  code 
numbers  are  in  RBI -4  sequence,  all  other 
code  numbers  are  shown  above  the 
relevant  pack.  Ronson,  Stereos  and 
Productions  Ltd,  Wood  Street,  Brighouse, 
West  Yorkshire  HD6 1PW. 
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What's  in  it  for  the  ■&isj> 


New  Mum? 

Free  samples,  educational  literature 
and  monev-off  coupons  of  many  top 
brand  OTC  products,  to  advise  her  on 
the  products  which  are  best  for  her 
and  her  baby! 

I  And  What's  in  it 
for  You? 

The  New  Mum  Sampling  Bag  is 
exclusive  to  the  independent 
chemistand  creates  customer 
loyalty  because  when  the  new 
mum  has  tried  the  samples  and 
read  the  literature,  she'll  come 
back  to  you  to  buy! 


ch 


en 

em 


NEW  MUM  Sampling  Bags  will 
be  personally  delivered  to  you 
for  you  to  give  away  FREE  to 
your  pregnant  mums. 


ppuntercQll 


COUNTERPOINTS! 


Instant  launch 
from  Polaroid 

A  new  package  of  instant  35mm 
photography  has  been  launched  by 
Polaroid.  The  instant  slide  system 
produces  35mm  slides,  in  colour  or  black 
and  white,  fully  processed,  dry,  mounted 
and  ready  for  projection  within  minutes  of 
exposure. 

The  company  claims  this  system, 
always  popular  with  business  and 
professional  photographers,  has  been  less 
well-known  among  consumer  and  hobby 
photographers.  The  35mm  kit  is  aimed  at 
this  wider  audience,  and  retails  at  £44.99. 


It  contains  one  12-exposure  cassette  of 
Polapan  instant  black  and  white  slide  film, 
one  12-exposure  cassette  of  Polachrome 
instant  colour  slide  film,  a  manual 
processor,  illuminated  cutter/mounter  and 
20  slide  mounts. 

The  films  are  said  to  be  exposed  in 
most  conventional  35mm  cameras  — 
single  lens  reflexes  or  compacts.  After 
exposure,  the  cassette  is  loaded,  in 
daylight,  into  the  processor,  along  with  a 
processing  pack  supplied  with  each 
cassette  of  film. 

The  processor  measures  8  x  4  x  3'/2in 
and  the  processing  sequence  involves 
pushing  down  a  lever  and  waiting  five 
seconds,  turning  a  handle,  waiting 
another  60  seconds,  returning  the  lever  to 
its  first  position  and  winding  the  handle 
again,  say  Polaroid. 

An  illuminated  cutter  and  mounter  is 
designed  to  allow  the  film  to  be  fed  straight 
from  the  cassette  into  plastic  mounts. 

A  four-page  close-up  on  medical  and 
scientific  photography  appears  in  the 
Instant  Record ,  Polaroid's  free  magazine 
for  business  and  professional  customers. 
The  feature  includes  a  freezeframe  video 
image  recorder  in  action  at  the  cardiac 
department  of  King's  College,  London, 
and  close-up  equipment  used  on  drug 
research.  Polaroid  (UK)  Ltd,  Ashley 
Road,  St  Albans,  Herts  AL1  5PR. 


Baby  packs 
born  again! 

Farley's  are  repackaging  their  baby  food 
range  in  response  to  demands  for  clearer 
nutritional  information  in  line  with 
heightened  consumer  awareness  of 
healthy  eating. 

A  colour  coded  nutritional  panel  has 
been  added  to  all  the  weaning  products, 
showing  that  the  foods  contain  no  artificial 
preservatives,  colouring  and  flavours,  and 
no  added  salt;  and  pointing  out  which 
products  are  vegetarian  and  which  are 
gluten  free. 

The  packs  also  feature  "modern"  mums 
and  babies.  A  £2m  TV-am  advertising 
campaign  supporting  Farley's  brands  runs 
until  March  1988.  Crookes  Products  Ltd, 
PO  Box  94, 1  Thane  Road  West, 
Nottingham  NG2  3AA . 

Le  Mini  in 
the  picture 

Latest  addition  to  the  Le  Clic  fashion 
camera  range  is  Le  Mini  (£18.95)  a  1.3oz 
daylight  camera. 

It  is  available  in  17  styles,  with  an 
adjustable  co-ordinating  carrying  strap, 


and  is  packaged  in  a  yellow  water  resistant 
sports  case.  The  case  holds  the  camera 
and  film,  with  an  additional  compartment 
for  money  or  keys. 

The  palm-size  camera  has  a  glass  lens 
and  Gallilean  viewfmder  and  uses 
standard  110  film.  The  company  is 
providing  a  three  year  guarantee. 
Distributors:  Sangers  Photographic, 
Priory  House,  Pitslord  Street,  Birmingham 
B18  6LX. 


Crunchy  with 
a  cuppa 

W.  Jordan  (Cereals)  and  Cafe  Hag  are 
running  a  joint  promotion  from  mid- 
October. 

Over  one  million  of  Jordan's  Original 
Crunchy  bars  will  include  a  free  four  cup 
trial  size  of  Cafe  Hag,  and  will  also  carry  a 
lOp-off  next  purchase  coupon  against  a  jar 
of  Cafe  Hag.  W.  Jordan  (Cereals)  Ltd, 
Holme  Mills,  Biggleswade,  Beds  SG18 
9JX. 

The  powers 
that  be  .  .  . 

Kodak's  9  volt  lithium  battery  announced 
earlier  this  year  is  now  available,  to  retail 
at  £3.99. 

The  launch  is  backed  by  a  national 
advertising  campaign,  which  includes 
Adshel  posters,  appearing  from  the  end  of 
November  through  to  December.  Plans  for 
television  advertising  are  not  yet 
formalised,  say  Kodak. 

The  battery  is  said  to  be  ideal  for 
appliances  used  intermittently,  such  as 
smoke  alarms,  fire  alarms,  digital 
.bathroom  scales  and  flash  lights,  etc 
because  it  loses  less  than  2  per  cent  of  its 
total  energy  per  year  when  inactive. 

The  9v  lithium  cell  is  claimed  to  last 
twice  as  long  as  alkaline  batteries  and  up 
to  ten  times  as  long  as  ordinary  zinc 
batteries,  say  Kodak,  and  received  a  gold 
award  for  technological  achievement  at 
the  Leipzig  Autumn  Fair  held  last  month. 
Kodak  Ltd,  Kodak  House,  Station  Road, 
Hemel  Hempstead,  Herts  HP1 1JU. 

Durex  back 

on  TV  

Condom  manufacturers  LRC  are  starting  a 
five  month  long  television  campaign  on 
Saturday  promoting  Durex  as  a  means  of 
combatting  the  spread  of  AIDS. 

The  campaign  is  initially  on  LWT,  but 
will  go  national  at  some  stage.  Schedule 
details  are  not  yet  available.  The  TV 
campaign  will  be  backed  up  by  national 
cinema  advertising. 

The  commercial  was  shown  on  a  one 
off  basis  earlier  this  year  to  gauge  public 
response  following  the  lifting  of 
advertising  restrictions.  LRC  say  there 
were  no  complaints.  LRC  Products  Ltd, 
North  Circular  Road,  London  E4  8QA. 
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Suspren:  otc  pain  relief  for  rheumatic  and 
muscular  pain. 


Battistero  and  Duomo,  Florence. 


The  Contrapain  range  from  Nicholas  Laboratories, 
launched  this  month,  represents  a  landmark  m 
OTC  analgesic  history  -  one  range,  within  which 
consumers  can  choose  four  specific  analgesics.  To 
celebrate  this  exciting  launch,  Nicholas  invites 
both  pharmacists  and  their  assistants  to  enter  their 
'one  in  four'  competition,  which,  linked  to  the  four 
products  making  up  the  Contrapain  range,  offers 
the  chance  to  win  a  weekend  m  one  of  four  Euro- 
pean cities. 

The  products  in  the  Contrapain  range  are 

•  Hedamol  (extra  strength  for  severe  headaches  - 
paracetamol  and  codeine) 

•  Femafen  (controls  period  pain  for  up  to  12  hours 
-  sustained  release  lbuprofen) 

•  Sinitol  (eases  sinus  pain,  nasal  congestion  and 
catarrh  -  paracetamol  &  pseudoephedrine) 

•  Suspren  (soothes  rheumatic  &  muscular  pain  for 
up  to  12  hours  -  sustained  release  lbuprofen) 

All  four  products  are  presented  m  capsule  form 
and  sold  only  through  pharmacies. 

YOUR  PASSPORT  TO  EUROPE 

Win  an  expenses-paid  weekend  for  two  next 
Spring  in  one  of  Europe's  four  most  exciting  cities  - 
Paris,  Florence,  Vienna  or  Madrid.  Return  flights, 
two  nights'  four-star  hotel  half-board  accommoda- 
tion, and  return  travel  to  UK  departure  airport  are 
all  included  as  part  of  the  prize. 

HERE'S  HOW 

In  keeping  with  the  'four  into  one'  theme  of  the 
Contrapain  range,  the  panel  below  contains  one 
simple  question  on  each  of  the  four  cities.  Simply 
tick  the  box  next  to  the  answer  which  you  think  is 
correct,  fill  in  your  name  and  address  on  the 
coupon  provided  and  return  it  to:  Nicholas 
Laboratories,  Contrapain  Competition,  Granard 
Communications,  Freepost,  London  SW1Y  6BR. 
No  stamp  is  required. 

Closing  date  for  entries  is  Friday  27  November 
1987  The  winner  will  be  selected  from  a  blind 
draw  of  correct  entries  to  be  held  on  Monday  7 
December,  and  will  be  notified  by  post.  The  win- 
ner's choice  of  prize  will  subsequently  be 
presented  by  a  representative  of  Nicholas 
Laboratories. 


The  Contrapain  range: 
analgesic  history. 


a  landmark  in  otc 


Belvedere,  Vienna. 


Paris'  famous  art  gallery  is  called 
□  Uffizi 

Prado 

Louvre 

Heritage 

Where  would  you  find  the  'II  Duomo'  cathedral, 
famous  for  its  red-tiled  dome? 
Paris 


Madrid 
Vienna 
Florence 


3.  A  famous  waltz  is  named  after  a  river  running 
through  Vienna.  Is  this  river  the 
Seine 
]  Danube 
Rhine 
□  Loire 

COMPETITION  RULES 

1.  The  closing  date  for  entries  is  Friday  27  November,  1987. 

2.  All  entnes  must  be  on  the  official  entry  coupon. 

3.  Only  one  entry  per  person  may  be  made. 

4.  Entrants  must  be  18  years  and  over. 

5.  This  competition  is  not  open  to  employees  of  Benn 
Publications  Ltd.,  Nicholas  Laboratories  or  their  agents. 

6.  The  prizes  must  be  taken  as  offered.  There  is  no  cash 
alternative. 

7.  The  judges'  decision  is  final  and  no  correspondence  will  be 
entered  into. 


4.  The  'El  Escorial'  palace  -  residence  of  generations 
of  kings  -  is  to  be  found  near  which  city? 

Madrid 
Florence 
Paris 
□  Vienna 

5.  Which  two  products  in  the  Contrapain  range  give 
long-lasting  relief  for  up  to  12  hours? 

a)  Suspren/Sinitol 

b)  Hedamol/Femafen 

c)  Sinitol/Hedamol 

d)  Suspren/Femafen 

6.  The  Contrapain  product  most  suitable  for  the 
treatment  of  rheumatic  pain  is 

a)  Hedamol 

b)  Sinitol 

c)  Suspren 

d)  Femafen 

I  confirm  I  have  read  and  agree  to  be  bound  by  the  rules  of 
the  competition. 

Signed  (Print  Name  ) 

Please  state  occupation  

and  work  address  

Daytime  telephone  no  

Return  the  completed  form  to:  Nicholas  Laboratories, 
Contrapain  Competition,  Granard  Communications, 
Freepost,  London  SW1Y  6BR.  No  stamp  is  required.  Closing 
date  for  entries  is  Friday  27  November,  1987. 


COUNTERPOINTS 


MAGIC 
TRICKS 


It's  magic 


Vanish  stain  removal  bar  is  offering  a 
"magical"  on-pack  promotion  for  the  pre- 
Christmas  period. 

During  November  and  December  all 
packs  of  Vanish  will  carry  details  of  the 
Vanish  magic  tricks  set,  which  contains 
tricks  for  all  the  family.  It  can  be  obtained 
free  for  two  proofs  of  purchase.  Benckiser 
Ltd,  David  Murray  John  Building, 
Swindon,  Wiltshire  SN1 1ND. 


Schick  it  about 

Sales  and  marketing  of  Schick's  wet 
shaving  products  is  now  being  carried  out 
exclusively  by  Spearhead. 

A  support  programme  to  increase 
brand  awareness  is  being  planned. 
Spearhead  Ltd,  258  Vauxhall  Bridge 
Road,  London  SW1. 


On  the  ball 

Care  Laboratories  have  agreed  a 
sponsorship  deal  with  Altrmcham  football 
club,  managed  by  Tommy  Docherty,  for 
the  Savlon  brand. 

The  Savlon  name  will  appear  on 
tracksuits  worn  by  Mr  Docherty,  and  other 
staff,  and  players  will  wear  running-out 
tops  with  the  Savlon  name  on  before  every 
match.  Savlon  have  also  sponsored  the 
team's  kit-bags  and  provided  Care's 
antiseptics,  lotions  and  creams.  Care 
Laboratories  Ltd,  Lindow  House,  Beech 
Lane,  Wilmslow,  Cheshire. 


DON'T  LET  YOUR 
PROFITS  FADE  AWAY. 


Ms  everyone  should  know  by  now,  its  the  ultra  violet 
element  in  sunlight  which  can  cause  goods  in  windows 
to  fade,  often  rendering  them  valueless. 

Shopshield  laminated  security  windows  protect  your 
profits  by  preventing  U/V  penetration. 

And,  depending  on  the  thickness  you  specify,  they 
resist  attack  by  vandals  and  thieves  using  hammers, 
crowbars,  etc. 

For  profitability  and  security  look  for  the  Shopshield 
label  on  your  next  shop  window. 

BE  SURE  WITH  SHOPSHIELD 


FURTHER  I N  Eo  R  M  ATI  ( > N  F RUM  IMPACTEX  SAFETV  (II. ASS,  KNOWSTHORPE  GATE 
CROSS  GREEN  INDUSTRIAL  ESTATE.  LEEDS  LS!I  (INS  TEL:  (0532 )  41175.11. 
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A  new  style  stand 
for  the  BMA  Family 
Doctor  booklets  is 
available  through 
the  NPA.  The  stand 
can  display  eight 
titles  and  carries  40 
booklets.  It  costs 
£12  (plus  VAT),  but 
is  free  with  orders 
of  100  or  more 
booklets.  The 
existing  handling 
display  aid  remains 
available 


PRESCRIPTIO 


Mavala  of  Switzerland's  recent  national 
competition,  offering  a  holiday  for  two  "in 
the  city"  of  your  dreams,  to  buyers  of 
Mavala  Mini-color,  has  been  won  by  a 
woman  living  in  Peterborough  —  Mrs  Pat 
Elmhirst.  Her  chosen  holiday  destination 
was  Orlando,  Florida,  USA,  and  she  and 
her  husband  (above  left)will  be  jetting  off 
for  a  two  week  holiday  with  the  company's 
compliments.  She  is  pictured  receiving 
her  prize  from  sales  and  marketing 
manager  Chris  Hodge.  The  competition 
also  offered  a  prize  to  the  stockist  who 
submitted  the  winning  entry.  Anna  Kirby 
from  Savory  &  Moore  in  the  Orton  Centre, 
Peterborough  will  be  taking  a  trip  on  the 
Orient  Express  to  Paris.  Mavala 
Laboratories  Ltd,  16  Morewood  Close, 
London  Road,  Sevenoaks,  Kent  TN13 
2HU 


PECIALITIES 


New  pack  for  Nordox  

Panpharma  have  introduced  a  ten-capsule  compliance  pack  of 
Nordox  (doxycycline).  Each  box  has  a  chart  indicating  the 
number  of  capsules  to  be  taken  daily.  Each  capsule  contains 
lOOmg  of  doxycycline  as  hydrochloride  and  they  are  blister 
packed  in  a  foil  strip  (pack  of  ten,  £4.66,  trade).  Product  licence 
number  8625/0001.  Panpharma  Ltd,  Hayes  Gate  House,  27 
Uxbridge  Road,  Hayes,  Middlesex  UB4  QJN. 


Leo  Laboratories  say  that  the  guantity  of  pivampicillin  in 
Pondocillin  Suspension  has  been  increased  from  162mg  per 
5ml  to  175mg  per  5ml  in  order  to  rationalise  production 
technigues.  It  does  not  affect  the  use  of  the  product,  and  dosage 
and  indications  remain  the  same.  Leo  Laboratories  Ltd, 
Longwick  Road,  Princes  Risborough,  Aylesbury,  Bucks  HP17 
9RR. 
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Doncaster  seize 
generic  opening 

Ten  years  ago  with  five  chemists  shops,  John  Whitworth  suspected 
great  changes  were  facing  the  retail  pharmacist  —  he  believed  that 
one  of  the  major  innovations  would  be  the  move  to  generic 
dispensing.  Despite  dire  warnings  from  fellow  pharmacists, 
including  one  Council  member,  that  "generics  would  never  catch 
on",  he  founded  Doncaster  Pharmaceuticals  Ltd. 

The  venture  into  generic  wholesaling  began  in  a  very  modest 
way  above  one  of  his  retail  pharmacies,  with  two  representatives 
and  a  part-time  staff  consisting  of  one  packer!  As  the  business  grew 
the  task  of  taking  bulk  stock  upstairs,  re-packing  for  customers,  and 
carrying  parcels  downstairs  became  unrealistic  and  despite 
building  an  extension,  the  downstairs  pharmacy  was  soon 
swallowed  up  in  the  expansion. 

Then  came  the  major  decision  to  advertise  nationally  in  the 
Chemist  &  Druggist,  and  the  first  loose  leaf  insert  was  published  in 
July  1980.  The  response  was  tremendous,  and  extra  staff  worked 
round  the  clock  to  fulfil  orders.  Pharmacists  obviously  wanted  good 
quality  generics,  by  known  manufacturers,  at  the  best  prices. 

The  Chemist  &  Druggist  insert  gradually  built  up  a  large 
following  of  regular  customers  who  took  advantage  of  changing 
special  offers  and  a  growing  product  list  as  more  and  more  generics 
came  onto  the  market.  Coping  with  five  shops  and  a  wholesale 
business  which  was  growing  at  an  alarming  rate  became 
increasingly  difficult  and,  at  the  end  of  1981,  he  was  joined  by  his 
present  sales  director,  Dorothy  Bradley.  She  was  able  to  take  over 
some  of  the  workload  and  introduced  computers. 

In  1983  the  first  tentative  experiments  with  parallel  importing 
began  and  Whitworth  Pharmaceuticals  was  formed.  Long  standing 
customers  were  being  offered  various  products  from  "car  boot 
merchants"  and  requests  to  supply  Pis  on  a  proper  business  basis 
poured  in.  When  the  government  legislation  requiring  product 
licences  was  passed,  Whitworth  were  among  the  first  companies  to 
submit  the  long  and  complicated  applications. 

Today  Whitworth  Pharmaceuticals  has  its  own  labelling  plant. 
Goods  coming  in  from  Europe  are  carefully  checked  before  going 
through  the  process  of  removing  the  foreign  instruction  leaflets, 
inserting  English  translations  where  required,  and  affixing  labels. 
Brian  Lloyd,  the  company's  "responsible  person"  is  delighted  with 
the  recent  acquisition  of  an  automatic  labelling  machine.  This  has 
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cut  the  time  goods  spend  in  labelling  to  a  few  hours. 

John  Whitworth  was  one  of  the  founder  members  of  the 
Association  of  Pharmaceutical  Importers,  which  has  done  a  great 
deal  to  help  pharmacists  and  importers  through  the  maze  of 
legislation  introduced  by  the  DHSS.  The  major  battle  was  against 
the  Government  introduction  of  the  High  Discount  scheme,  which 
only  ran  from  January  to  July  1985,  and  this  victory  benefited 
pharmacists  in  general,  despite  being  funded  solely  by  API.  During 
this  period  the  full-line  wholesalers  were  quite  happy  to  go  along 
with  HD  and  give  only  12  per  cent  on  generics  and  pocket  the  rest. 
Even  when  the  scheme  was  declared  illegal  they  enjoyed  extra 
profits  by  giving  the  lower  discounts  until  the  end  of  1985. 

In  1984  the  company  abandoned  trying  to  squeeze  themselves 
into  retail  premises  altogether,  and  moved  into  their  first  industrial 


Congratulations 
to 

Doncaster 
Pharmaceuticals 

ON  10  YEARS  SERVICE 
TO  PHARMACY 


WYETH 


GENERICS 


John  Whitworth,  BPharm,  MPS, 
managing  director,  has  21  years 
experience  in  retail  pharmacy 
and  wholesaling 


Dorothy  Bradley,  sales  director, 

joined  Doncaster  from  Tampax 
Ltd  in  1981  where  she  was 
national  accounts  manager 


Bill  Kent,  sales  manager,  gained 
J20  years  managerial  experience 
with  a  multi-national  company 
in  the  grocery  trade 


Alan  Weston,  company 
secretary  and  accountant,  has 

20  years  experience  of  working 
for  major  companies 


estate  unit.  It  was  hard  to  imagine  needing  further  space,  but  18 
months  later  DPL  were  once  more  moving  a  mile  along  the  road 
and  re-erecting  racking  and  desks,  etc.  In  April  this  year  they 
completed  a  third  move,  this  time  next  door,  to  lO.OOOsq  ft 
premises.  This  purpose  designed  unit  with  mezzanines  and 
overhead  offices  has  at  last  given  Doncaster  the  space  it  really 
needs  to  meet  the  exceptional  growth. 

In  retrospect,  says  John  Whitworth,  we  should  have  missed  out 
one  move  completely;  it  would  have  been  far  cheaper!  But  it  is 
difficult  to  imagine  that  the  speed  of  expansion  will  just  continue, 
and  we  never  envisaged  achieving  our  size  in  such  a  short  time. 

In  1985  Bill  Kent,  the  Yorkshire  representative,  was  brought 
into  head  office  to  lead  the  salesforce.  He  had  spent  several  years 
selling  generics  in  the  field,  and  his  previous  management 
experience  in  the  grocery  trade  meant  he  was  ideal  to  train  a 
growing  team.  He  was  joined  a  year  later  by  accountant,  Alan 
Weston,  now  company  secretary. 


REGENT  LABORATORIES  Ltd. 

SUPPLIERS  OF  QUALITY  GENERICS  TO  WHOLESALE  CHEMISTS  CONGRAT- 
ULATE DONCASTER  PHARMACEUTICALS  LTD  UPON  COMPLETING  10 YEARS 
SUCCESSFUL  TRADING  &  WISH  THEM  CONTINUED  SUCCESS  IN  THE  FUTURE. 


Cunard  Road  North  Acton  London  NW10  6PN 
Telephone:  01-965  3637  Cables:  Vitakap  London 
Telex:  926077  Reglab-G  Fax:  01-965  4453 
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Si decade  of  distinction 


Dm. 


Quality  at  the 
right  price 

Today  Doncaster  have  50  staff,  including  field  based 
representatives  and  an  excellent  tele-sales  team.  The  company, 
totally  privately  owned,  is  headed  by  John  Whitworth  who  still 
tightly  controls  the  buying  side.  He  believes  that  to  sell  on  price, 
you  must  buy  well  so  he  spreads  his  buying  across  major 
manufacturers.  The  first  supplier  ten  years  ago  was  Harris 
Pharmaceuticals  (now  Nortons),  and  they  are  still  a  major  supplier 
of  generics.  Over  the  years  Cox's,  Wallis  Laboratory,  Wyeth,  RP 
Drugs,  Antigen,  Lagap,  M  &  A,  Berk  Pharmaceuticals,  APS, 
Regent  Laboratories  and  Biorex  have  all  added  their  products  to 
Doncaster's  range  of  300  generic  lines.  There  is  little  evidence  these 
days  of  poor  quality  generics. 

Until  there  is  some  standardisation  of  tablets,  Doncaster  will 
continue  to  keep  all  makes  of  drug  on  the  difficult  lines.  Where 
patients  have  become  accustomed  to  a  specific  colour,  we  try  and 
meet  that  demand,  says  John  Whitworth. 

When  the  first  Black  List  was  introduced  and  ethical  companies 
began  to  produce  for  the  generic  market,  they  found  the  costs  of  a 
salesforce  uneconomical  for  their  limited  product  ranges,  and  many 
looked  to  Doncaster.  With  access  to  3,000  regular  customers  it  gave 
them  instant  widespread  distribution. 

1986  saw  the  successful  introduction  of  dressings  into  the 
range,  with  Vernon-Carus,  Smith  &  Nephew  and  Robinsons  of 
Chesterfield  supplying  a  good  range  of  dressings,  swabs  and 
bandages.  This  year  Doncaster  launched  galenicals  by  William 


Ransom.  Both  these  additions  complement  the  existing  generics 
and  parallel  imports,  and  customers  can  order  very  small  quantities 
of  any  line  at  year-round  excellent  prices,  reducing  the  need  for 
large  direct  orders. 

Ten  years  ago  the  first  customers  were  local  pharmacists.  From 
the  beginning  Doncaster  operated  a  good  local  van  delivery  service. 
This  has  been  widened  over  the  years  and  now  covers  all  main 
South  and  West  Yorkshire  towns.  Pharmacists  know  which  day  to 
expect  the  van  and  order  accordingly. 

National  deliveries  are  done  by  Securicor  "overnight"  service. 
Expensive,  says  John  Whitworth,  but  necessary  to  compete  with 
other  suppliers  and  to  meet  customer  needs  today.  Most 
pharmacists  order  via  representative  or  telesales. 


Biorex  Laboratories 

Congratulate 
Doncaster  Pharmaceuticals  Ltd 

on  10  years  success  and 
wish  them  the  best  for  the  future. 


Biorex 


Biorex  Laboratories  Ltd. 
London  N1  •  2HB  •  England 


on  ikok  10  th.  (^imimUaJiu 

APPROVED  PRESCRIPTION  SERVICES  L  TO , 
WHITCLIEEE  HOUSE.  WHITCLIFEE  ROAO.  CLECKHEATON.  WEST  YORKSHIRE  B0IS3RZ  TEL   102741876776  TELEX  51561  APSTAB  G  EAX  10271)862237  - 


Vernon-Carus  Ltd,  Suppliers 
of  Vernaid  drug  tariff  sterile 
dressing  packs  and  swabs  wish 
Doncaster  Pharmaceuticals 
well  on  their  10th.  anniversary. 

Vernon-Carus  Limited,  Penwortham  Milk,  Preston,  Lanes  PR1  9SN.  Tel  (0772)  744493/8 
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More  growth 
ahead  

Doncaster  see  the  UK  generics  market  continuing  to  grow  —  at 
present  only  8  per  cent  of  the  NHS  drug  bill  is  generics.  They  would 
like  to  see  the  present  price  war  settle  down  and  believe  their 
strength  is  the  very  fact  that  they  have  been  established  for  ten 
years.  John  Whitworth  says  anyone  starting  up  today  would  face 
prices  at  their  lowest  ever  —  several  over  ambitious  newcomers 
have  recently  "retired"  from  the  scene. 

The  future  will  see  several  wide  ranging  changes  including 
more  use  of  dispensary  computers  to  identify  lowest  generic  prices, 
stock  control  and  buying  through  the  pharmacist's  own  computer 
system.  Earlier  Drug  Tariff  listings  will  mean  new  generics  are 
dispensed  against  open  scripts  much  sooner  than  previously. 
Doncaster  would  like  to  see  all  generics  being  standardised  in 
colour  and  appearance.  They  also  believe  generic  substitution  is 
inevitable;  this  is  already  normal  practice  in  most  hospitals. 

The  Doncaster  Pharmaceutical  Group's  management  team  has 
stood  the  company  in  good  stead.  As  the  largest  non-manufacturing 
generic  and  parallel  import  company  in  the  country,  they  feel  they 
have  good  reason  to  celebrate.  New,  tailor-made  warehousing  has 
given  the  company  ample  room  for  further  expansion  and  they 
have  many  exciting  long  term  plans.  This  year  their  new  computer 
software  company  has  proved  a  winner,  not  just  with  pharmacists, 
but  with  many  other  small  businessmen. 

John  Whit  worth  is  quietly  pleased  with  the  group's  progress. 
"We  have  proved  selling  generics  is  an  important  part  of  the 
pharmaceutical  market  place  and  look  forward  to  a  further 
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 CONGRATULATIONS  

DONCASTER  PHARMACEUTICALS 

on  10  years'  successful  trading 


advertising  feature  in  the  Chemist  &  Druggist  in  another  ten 
years". 

For  further  help,  information  and  telesales  telephone 
0302  886031,  Doncaster  Pharmaceutical  Group,  6  Kirk  Sandall 
Industrial  Estate,  Doncaster  DN3  1QR. 


Congratulations 

To  Doncaster 
Pharmaceuticals  Ltd. 

on  their 
Tenth  Anniversary 

LAGAP  PHARMACEUTICALS  LTD. 
BORDON  HANTS  GU35  9QE 


H.N.  NORTON  &  CO  are  proud  to  have  been  there  at  the 
beginning  and  to  be  moving  into  the  next  decade  with  you 


A  COMPANY  COMMITTED  TO  YOU 
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IN  SCENTS 

Fragrance  customers  are  going  to  be  spoilt  for  choice  this 
Christmas  —  provided  they're  prepared  to  spend.  C&D  looks  at  a 
year  which  has  seen  another  crop  of  major  launches  from  the 
prestige  houses,  and  not  so  much  from  the  rest  —  and  investigates 
what  the  coming  months  have  in  store. 

Over  the  past  couple  of  years  we've  become     Obsession,  Poison  and  Giorgio  —  Montana, 


accustomed  to  seeing  several  major 
fragrance  launches  in  time  for  Christmas, 
with  all  the  attendant  razzamatazz  and  the 
lavish  advertising  campaigns.  This  year 
though,  the  fine  fragrance  market  has 
excelled  itself. 

Most  of  the  classic  fine  fragrance  houses 
have  sprung  into  action  and  produced  new 
perfumes:  Loulou,  from  Cacharel,  an  exotic 
sister  for  the  guieter  best  seller  Anais  Anais; 
Nina  Ricci's  Nina;  Gem  from  Van  Cleef  and 
Arpels;  Intrigue,  a  companion  to  Carven's 
classic  Ma  Griffe;  and  Byzance,  a  new 
departure  for  Rochas  after  the  traditional 
feminity  of  fragrances  like  Femme  and 
Madam  Rochas.  We've  also  seen  the 
national  launch  of  another  fragrance  in  the 
strident   designer   style   popularised  by 


distributed  here  by  Network. 

The  male  fine  fragrance  market  has  not 
stood  still  either.  New  launches  include 
Boss,  from  Network,  Paco  Robanne's  Eau  de 
Sport,  now  being  renamed  Sport  de  Paco 
Rabanne,  two  fragrances  endorsed  by  Bjom 
Borg  and  Lancome's  Sagamore. 

Most  of  these  have  been  supported  by 
lavish  advertising  budgets,  and  some 
innovative  promotional  campaigns. 
Lancome,  for  example,  promoted  their  new 
male  fragrance  by  means  of  a  team  of 
"Sagamore  girls"  who  travelled  by  white 
vintage  Rolls  Royce  to  mainline  railway 
stations  and  distributed  white  carnations  and 
samples  of  the  fragrance  to  those  who  looked 
as  if  they  might  be  Sagamore  men  — 
"elegant,    charming,   witty,  intelligent, 
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resourceful   and   successful   widely 

travelled  and  speaks  three  languages,  but 
never  forgets  his  mother's  birthday".  As  well 
as  these  rail-travelling  paragons  the 
fragrance  was  presented  to  the  50  Lancome- 
elected  top  men  m  London,  and  is  now  just 
appearing  on-shelf  for  lesser  mortals. 

In  the  midst  of  all  this  showbusmess, 
what  is  the  mass  market  doing?  In  terms  of 
new  launches,  not  very  much.  Just  a  couple 
of  years  ago  we  saw  what  appeared  to  be  the 
creation  of  a  whole  new  market  sector  niche 
with  a  spate  of  new  launches  including  Max 
Factor's  Le  Jardm,  Avon's  Ophelia, 
Faberge's  Fleurs  du  Monde  and 
Matchabelli's  Pastale.  The  scents  were  in 
step  with  the  fashion,  set  by  fine  fragrances, 
for  white  flower  fragrances;  packaging  was 
stylish  and  modern,  and  didn't  look  cheap, 
and  the  price  point,  while  above  the  mass 
market,  was  significantly  lower  than  that  of 
1he  prestige  fragrances.  It  looked  as  though 
they  were  going  to  give  the  fine  fragrance 
houses  a  run  for  their  money.  Max  Factor 
took  the  next  step  with  Le  Jardm  d'Amour, 


Bronnley's  new  Camelia  and  Forget-me-not 

keeping  up  with  the  fine  fragrance  houses 
which  were  then  pushing  the  spicier  floral- 
orientals.  Subsequent  bath  and  body  lines 
for  the  Le  Jardin  fragrances  were  innovative 
too  —  for  example  the  d'Amour  dusting 
powder,  compressed  like  face  powder  so  it 
can't  spill. 

Since  then,  though,  new  launches  have 
been  distinctly  thin  on  the  ground,  and  it 
looks  as  though  Yardley  are  going  to  be  the 
only  major  player  in  the  mass  market  to 
have  a  new  fragrance  on  the  shelves  in 
time  for  Christmas,  with  Black  Velvet.  In 
fragrance  terms  this  does  fall  into  the 
fashionable  floral-oriental  style,  but 
packaging  and  pricing  are  firmly  in  the  old- 
style  mass  market  niche.  Nearer  to  the 
fashionable  mid-market  sector  is  the  new 
launch  from  Alyssa  Ashley  this  year, 
Illegale,  which  has  been  advertised  in 
several  of  the  glossy  magazines  and  been 
promoted  with  covermounting. 

And  the  traditional  mass  market  female 
fragrances  are  not  doing  very  well.  They 
grew  by  only  1  per  cent  last  year,  to  £115m, 
compared  to  19  per  cent  growth  for  fine 
female  fragrances,  to  £198m.  It  would  be 
unrealistic  to  expect  the  mass  market  to  tum 
out  the  number  of  new  launches  the  fine 
sector  is  producing  —  for  one  thing  there 
are  fewer  major  companies  in  the  field  — 
but  it  is  to  be  hoped  that  next  year  will  see  it 
produce  something  to  distract  attention  from 
the  fine  fragrance  fireworks. 

The  story  is  a  little  different  in  the  men's 


mass  market,  which  showed  15  per  cent 
growth  to  £68m,  only  slightly  slower  than 
fine  male  fragrances,  which  grew  16  per 
cent  to  £78m.  Most  of  this  mass  market 
growth  though  can  be  attributed  to  Shulton's 
Insignia,  the  third  best  selling  mass  male 
fragrance  after  only  two  years.  Apart  from 
Insignia,  it  is  older  brands  like  Old  Spice  — 
30  years  old  this  year  —  and  Brut  which 
continue  to  dominate  the  male  mass  market 
sector.  Growth  in  the  premium  end  of  the 
male  sector  is  coming  mainly  from 
established  brands  such  as  St  Laurent's 
Kouros  and  Eylure's  Azzaro,  according  to 
SDC,  so  there  perhaps  isn't  the  constant 
demand  for  innovation  that  characterises  the 
women's  market  at  the  moment. 

The  other  major  buying  trend  in  both 
male  and  female  sectors  is  a  shift  towards 
buying  perfume  for  the  buyer's  own  use 
rather  than  for  a  giit.  The  shilt  is  quite  slight 
in  the  female  market,  self  purchase  up  11 
per  cent  to  £177m,  gift  purchase  up  9  per 
cent  to  £125m.  In  the  male  market  it  is  more 
dramatic:  self  purchase  up  17  per  cent  to 
£68m,  gift  purchase  up  just  6  per  cent  to 
£58m.  In  response  to  this,  more  and  more 
manufacturers  are  focusing  their  advertising 
on  the  new  male  men's  magazines  such  as 
Arena  and  Signature,  and  on  national 
newspapers  and  publications  such  as  the 
American  Express  cardholders  magazine. 
Popular  too  with  male  fragrance  advertisers 
are  the  titles  for  men  which  are  published  as 
supplements   to   women's  magazines: 
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Lanvin's  latest  addition  to  the  Arpege 
range,  an  eau  de  parfum.  In  strength  it 
is  between  parfume  and  eau  de  toilette, 
and  is  becoming  an  increasing  popular 
form  oi  fragrance  -  Chanel  have  also 
launched  an  eau  de  parfum  this  year, 
for  No  5,  and  most  new  fragrances  now 
include  an  eau  de  parfum  in  the  range. 
Cheaper  than  perfume,  but  longer- 
lasting  than  eau  de  toilette,  eau  de 
parfum  is  ideally  suited  to  the  growing 
numbers  of  women  buying  fragrance  for 

themselves  
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Insignia  —  said  to  be  responsible  for  most  of  the  male  mass  market  growth 


Options  for  men,  Cosmo  man,  and  the  latest 
Elle  lor  men.  These  get  round  the  problem 
that  has  always  beset  those  who've  tned  to  set 
up  male  magazines  in  the  style  of  the 
women's  Press:  while  men  are  frequently  to 
be  caught  reading  the  copies  of  women's 
titles  they  find  around  the  house,  they  don't 
seem  to  be  in  the  habit  of  actually  buying 
general  interest  magazines.  That  so  many 
stand  alone  male  titles  are  now  being 
published  is  probably  another  facet  of  the 
same  trend  that's  increased  the  male 
fragrance  market  —  good  news  for  the 
industry. 

For  female  fragrances  the  women's  Press 
is  still  the  number  one  advertising  target 
during  the  year,  with  a  very  large  proportion 
of  advertisements  in  the  glossy  magazines 
now  being  devoted  to  fragrance  —  40  pages 
in  this  month's  Vogue  alone.  Covermounts 
and  other  sampling  through  the  women's 
Press  also  seem  to  be  increasing  in 
popularity.  At  Christmas  time  the  magazmes 
are  supplemented  with  television 
advertising,  particularly  in  the  mass  market, 
and  some  companies  —  Max  Factor  and 
Elizabeth  Arden  for  example  —  are  also 
using  radio. 

That's  the  position  as  the  industry  builds 
up  to  their  busiest  period  this  year:  what  do 
they  have  planned  for  Christmas  and 
beyond? 

Yardley  are  backing  their  latest  launch, 
Black  Velvet,  with  a  national  television 
campaign  running  from  now  until 
November  2,  and  then  again  from 
November  30  to  December  21.  POS  leaflets 
with  scent  strips  will  also  support  the 
fragrance. 

In  total  the  company  will  be  spending 
£4. 5m  on  pre-Christmas  fragrance 
advertising.  As  last  year,  there  will  be  a 
series   of   corporate   advertisements  on 

Chemist  &  Druggist  24  October  1987 


national  television,  each  featuring  three 
fragrance  ranges:  Pure  Silk,  Classic  Gold 
and  the  new  Lace  bath  range;  Chic,  Black 
Label  and  the  florals  —  Roses,  Lily  of  the 
Valley,  and  Sweet  Pea;  and  English 
Lavender,  Gold,  and  the  Royale  collection, 
particularly  the  latest  Carnation  variant.  In 
addition,  Pure  Silk,  Lace  and  White  Satin 
will  each  feature  in  solus  advertisements. 

Revlon  are  putting  their  main  pre- 
Christmas  push  behind  Charlie,  which  is 
still  their  best  seller  despite  not  having 
received  major  advertising  support  for  five 
years.  Advertisements  linked  to  this  year's 
new  Press  campaign  will  feature  on 
teleivison  over  most  of  the  South  and  central 
England. 

Next  year  the  company  have  big  plans 
for  their  fragrances,  including  updating 
their  current  portfolio  and  possibly  adding  to 
it.  The  main  advertising  for  1988  will  be  for 
Charlie  and  "Whatever  else  is  new  and  up 
and  coming"  says  fragrance  marketing 
manager  Toni  Moore-Browne.  They  will 
concentrate  on  offering  "bigger  and  better" 
promotions  rather  than  lots  of  little  ones,  and 
gift  with  purchase  will  be  included. 

As  with  cosmetics,  the  company  are 
looking  closely  at  what  they  offer  the  chemist 
sector,  and  will  be  developing  promotions 
designed  especially  for  this  land  of  outlet.  It's 
not  decided  yet  whether  there  will  be 
exclusive  chemist  promotions. 

Chesebrough-Pond's  will  be  putting  a 
total  of  £700,000  behind  Cachet,  with 
£250,000  being  spent  on  full  colour  pages  in 
the  women's  Press  and  Sunday  supplements, 
and  £450,000  on  a  national  television 
campaign  breaking  on  December. 

Dana  Parfums  are  appealing  to  the  eye 
as  well  as  the  nose  with  the  launch  of 
Parfums  Couleurs  by  Ulnc  de  Varens, 
described  as  "an  explosion  of  colour  and 


Vanderbilt's  latest  chemist  promotion 

fragrance".  The  two  fragrances,  Veronese 
and  Cyane,  come  in  Thirties-style  fan- 
shaped  bottles,  in  turquoise/deep  purple 
and  dusky  magenta/indigo  blue 
respectively.  Outer  packaging  echoes  these 
colours  and  features  the  fan  motif  outlined  m 
gold.  (100ml  natural  spray  £12,  50ml  £7.50). 

In  addition  Dana  are  promoting 
Herbissimo  with  advertisements  in  the 
National  Trust  magazine,  Christian  Woman, 
The  Lady,  Out  of  Town,  Country,  Woman's 
Weekly,  and  Woman's  Own. 

Max  Factor's  mam  push  this  year  and 
next  will  be  behind  Le  Jardm,  Le  Jardin 
d'Amour,  and  Geminesse.  The  Le  Jardin 
bath  and  body  line  has  been  completely 
repackaged  this  year,  and  is  now  endorsed 
with  the  name  Petal  Soft,  while  Le  Jardin 
d'Amour  was  supplemented  with  three  new 
body  and  bath  lines.  Next  year  the  company 
promise  "innovative  new  products"  for  the 
fragrances,  backed  by  advertising  which 
may  include  cinema  and  radio  as  well  as 
television  and  Press  campaigns.  Pre- 
Chnstmas  this  year  the  range  will  be 
supported  on  television  and  radio. 

Geminesse  will  also  be  backed  by  a 
mixture  of  media  next  year.  Details  have  yet 
to  be  decided  but  advertisements  will  feature 
the  winners  of  a  competition  run  through 
local  papers  this  year  to  fmd  a  pair  of  twins  to 
represent  the  fragrance.  Max  Factor  also 
promise  an  "interesting  programme  of 
sampling  activity"  on  Geminesse.  For  Blase 
and  Epns  promotion  will  be  largely  m-store, 
focusing  on  merchandising  material. 

Elida  Gibbs  are  going  for  television  for 
Audace,  which  will  be  advertised  nationally 
for  Christmas,  and  for  Valentine's  Day  the 
company  have  a  trial  size  promotion. 

Shulton  are  planning  to  follow  up  their 
£6m  Christmas  programme  with  a  push  on 
presentation  m-store.   Through  territory 
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managers  they  will  be  working  to  improve 
merchandising  not  only  of  Shulton  products 
but  the  whole  male  toiletry  field.  Also 
promised  for  next  year  are  new  products  for 
the  Insignia  range,  which  are  now  being 
developed. 

A  "major  new  launch"  for  1988  is  being 
planned  by  Bronnley,  who  introduced 
Camelia  and  Forget-me-not  this  year. 
Known  mainly  for  their  soaps  and  body 
lines,  the  company  is  planning  to  continue  to 
develop  its  interest  in  the  fragrance  market, 
says  director  Ann  Rossiter:  "The  move  into 
the  fragrance  market  is  a  natural  extension 
of  our  traditional  ranges.  Demand  for  high 
quality  goods  backed  by  a  reputable  name 
and  at  a  reasonable  price  is  growing,  and 
with  the  benefit  of  a  full-time  perfumier  on- 
site  at  our  Brackley  factory  we  are  in  a 
perfect  position  to  fulfil  this  need." 

In  the  fine  fragrance  sector,  Christian 
Dior  are  focusing  their  marketing  efforts 
behind  Poison  —  the  only  "new"  fine 
fragrance  to  make  the  top  ten  best  sellers  this 
year  (number  six,  according  to  SDC).  It  will 
be  advertised  on  national  television  from  the 
end  of  November  until  Christmas,  and  in 
November  editions  of  Woman's  Journal, 
Cosmopolitan,  Harpers  and  Queen, 
Options,  Tatler  and  Elle,  plus  the  November 
edition  of  Vogue,  and  the  Woman's  Journal 
Beauty  Book,  out  now.  On  the  male  side, 
Eau  Sauvage  will  appear  in  the  November 
and  December  editions  of  You,  the  Sunday 
Times  magazine,  the  Sunday  Express 
magazine,  Punch  and  Expression,  the 
American  express  cardholders  magazine, 
plus  the  Tatler  and  Cosmopolitan  man  in 
November,  and  Vogue  in  December. 

Exclusive  promotions  for  chemists  are 
among  the  activity  planned  by  L'Oreal  for 
Vanderbilt,  another  of  the  newer  additions  to 
the  market  and  slightly  lower  priced  than 
most  fine  fragrances.  The  company  are 
currently  running  a  trial  size  promotion  on 
the  body  lotion,  exclusive  to  chemists, 
offering  a  50g  lotion  at  £3.95,  designed  both 
as  a  Christmas  present  in  itself  and  as  an 
introduction  to  the  full  bath  range  in  the  pre- 
Christmas  period.  Other  exclusive  chemist 
promotions  are  planned  for  next  year, 
alongside  the  complete  national  promotional 
programme. 

New  Vanderbilt  products  are  also 
planned  for  next  year,  while  the  run-up  to 
Christmas  this  year  sees  a  £lm  television 
campaign.  Promotional  and  advertising 
support  is  backed  up  by  a  range  of  POS 
material  including  showcards,  tester  units, 
bath  range  merchandise  and  posters. 

Helena  Rubinstein  are  focusing  their 
advertising  support  this  year  and  next  on 
their  two  designer  fragrances,  Armani  pour 
homme  and  Armani  femme.  Advertisements 
for  the  ladies  '  fragrance  aim  at  the  mature, 
sophisticated  woman,  with  advertisements  in 
the  upmarket  magazines,  pre-Christmas  and 
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in  the  Spring,  while  Armani  pour  homme  is 
being  pushed  to  the  young,  fashionable  man 
with  a  "high  discretionary  income",  and  will 
appear  in  Punch,  Business,  Time  Out,  the 
Independent,  the  Times  and  the  Observer 
pre-Christmas,  possibly  more  next  year. 

Parfums  Rochas  have  just  begun  a 
£750,000  campaign  for  their  new  launch 
Byzance,  extending  to  Christmas  and  using 
Press  and  national  television. 

Arden's  Chloe  is  to  receive  £850,000  of 
advertising  support  pre-Christmas,  as  the 
prelude  to  widening  its  distribution  next 
year,  along  with  that  of  the  three  other  Karl 
Lagerfeld  fragrances,  KL,  KL  homme,  and 


Lagerfeld.  Says  Karl  Lagerfeld's  fragrances 
marketing  manager  Richard  Macey:  "All 
four  of  the  Lagerfeld  fragrances  have  given 
us  good  steady  sales  since  they  were 
launched,  without  heavy  advertising 
support.  Now  Chloe's  sales  have  reached 
such  a  pitch  that  we  feel  it's  time  to  back  it 
and  allow  more  people  to  stock  it". 

This  year  the  pre-Christmas  support  will 
include  a  £650,000  television  campaign  in 
the  London,  TVS,  STV  and  Granada  areas, 
local  radio  spots  in  major  cities  and  women's 
Press  advertisements. 

The  company  currently  have  750 
accounts,  around  250  of  which  are  chemists, 


A  still  from  the  new  Limara  campaign 


SPRAY  IT  AGAIN  SAM 


Activity  in  the  body  spray  market  this  year 
suggests  that  this  sector  is  moving  further 
towards  fragrance  and  away  from  personal 
hygiene  products,  despite  the  fact  that  in 
many  outlets  body  sprays  are  still 
merchandised  beside  deodorants.  Smith 
and  Nephew  have  relaunched  Limara  and 
are  now  following  a  policy  of  taking 
inspiration  for  new  variants  from  the  fine 
fragrance  market,  while  Elida  Gibbs  are 
pushing  Impulse  as  a  gift  idea  this 
Christmas,  something  which  would  be 
impossible  if  body  sprays  were  still 
perceived  as  deodorants. 

Research  conducted  by  Smith  and 
Nephew  for  the  Limara  relaunch  looked  at 
why  women  wear  body  sprays  and  indicated 
that  the  sprays  are  chosen  for  positive 
reasons  —  because  consumers  like  the  smell 
—  as  a  fragrance  would  be,  rather  than  to 
avoid  a  problem,  as  with  a  deodorant.  Users 
said  they  wanted  to  create  a  sense  of 
individuality  with  a  scent  that  people  would 
recognise  and  connect  with  them. 

The  three  original  brands  —  Impulse, 
Limara  and  Vivas  —  still  dominate  the 


market,  with,  according  to  Smith  and 
Nephew,  50,  16.5  and  8  per  cent  shares 
respectively.  The  typical  user  is  very  young, 
many  of  them  teenagers  and  therefore 
unlikely  to  use  fine  fragrance  because  of  the 
price  point.  Smith  and  Nephew  research 
suggests  that  90  per  cent  of  users  use  a  body 
spray  at  least  once  a  week,  68  per  cent  daily, 
and  50  per  cent  buy  two  or  three  cans  a 
month. 

New  advertisements  for  Limara  pick  up 
on  the  "emotional  message"  technique  used 
so  successfully  for  Impulse,  with  a  shop 
window  mannequin  coming  to  life  in 
response  to  his  female  dresser's  fragrance  — 
a  reflection  of  research  findings  that  the 
main  interest  of  the  core  users  was  "boys" 
and  falling  in  love. 

Impulse  will  be  back  on  television  in  the 
run-up  to  Christmas,  with  posters  backing 
the  advertisements.  The  message  of  the 
advertising  will  then  be  picked  up  again 
next  Summer  with  another  ran  of  the  free 
flowers  promotion  in  association  with 
Interflora,  and  another  variant  will  be 
introduced  next  year. 


Chemist  &  Druggist  24  October  1987 


■■■ 


Since  its  launch,  HC-45 
has  already  established 
itself  as  the  market 
leader.  Independent  audits 
confirm  that  HC45  is  the 
biggest  selling,  most 
widely  available  OTC 
hydrocortisone  cream. 
Trust  Cream  E45 
to  relieve. 

Trust  HC45  to  treat. 


Effective  dermatological  products  from 
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Some  of  this  year's  new  launches 


not  including  Boots.  Chemists  will  be  among 
the  new  accounts  sought  next  year.  All 
account  holders  are  asked  to  take  the  four 
fragrances,  but  as  Chloe  takes  about  80  per 
cent  of  Karl  Lagerfeld  fragrance  sales,  it  will 
also  form  80  per  cent  of  the  stockholding.  All 
four  are  to  receive  promotional  support. 
Introductory  sizes  are  usually  made 
available  in  January  and  July,  and  a  major 
gift  with  purchase  promotion  is  usually  run 
in  September. 

Now  rolling  out  nationally,  Ruffles  by 
Oscar  de  la  Renta  will  feature  in  full  page 
colour  ads  in  the  women's  Press  until 
Christmas,  and  distributors  Parfums  Stern 
will  also  be  advertising  Oscar  de  la  Renta 
over  the  same  period. 

Eylure  added  to  their  portfolio  of 
designer  fragrances  last  month  with  Arpege 
by  Lanvin,  and  will  be  using  the  women's 
Press  for  pre-Christmas  advertising.  Full 
page  colour  advertisements  for  the  new  eau 
de  parfum  will  appear  in  several  December 
issues,  plus  November  issues  of  Good 
Housekeeping  and  Options.  The  advertising 
spend  on  the  fragrance  has  been  doubled 
this  year,  and  the  company  say  they  plan  to 
increase  it  still  further  in  1988. 

Eylure  are  also  backing  the  two  Louis 
Azzaro  fragrances  this  Christmas.  Azzaro 
pour  homme  will  feature  on  in  a  £250,000 


television  campaign  in  the  HTV,  TVS  and 
Anglia  regions,  as  well  as  in  Press 
advertisements,  while  Azzaro  9  will  feature 
in  advertorials  in  London  Portrait,  Tatler, 
Vogue,  Cosmopolitan  and  Elle .  AndTabac 
Original  will  feature  on  700  poster  sites.  Next 
year  the  company  will  be  setting  up  a 
fragrance  division  to  handle  their  rapidly 
expanding  portfolio. 

Network  Management  are  supporting 
four  of  their  female  fragrances  in  the  run-up 
to  Christmas  —  Montana,  Balmain, 
Gianfranco  Ferre  and  Bal  a  Versailles  — 
plus  Boss  for  men,  in  women's  and  Sunday 
magazines.  Boss  will  also  be  backed  by  a 
promotional  programme  next  year, 
including  gift  with  purchase. 

James  Dean  is  to  feature  in  a  new 
campaign  for  Krizio  Uomo,  in  November 
issues  of  five  magazines,  and  matching 
showcards  will  be  available. 

Wigmore  products  latest  fragrance 
Provocation  by  Etienne  Aigner,  will  be 
backed  pre-Christmas  by  an  advertisement 
in  the  Sunday  Times,  but  should  also  benefit 
from  advertisements  for  Etienne  Aigner 
fashion,  in  77ie  Times,  the  Independent  and 
Vogue.  The  fragrance  featured  m  a  Harpers 
and  Queen  reader  offer  in  September,  and 
the  company  plan  to  do  more  of  this  kind  of 
promotion  next  year. 
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A  ROSE  BY 
ANY  OTHER 

NAME... 

...would  smell  as  sweet  said 
Shakespeare's  Romeo.  To  the 
extreme  annoyance  of  several 
fine  fragrance  houses,  it  looks 
as  though  the  same  can  be  said 
of  perfumes.  C&D  looks  at 
replica  fragrances,  now  a 
£200m  market  in  the  US,  and 
beginning  to  make  their  mark 
here. 

Replica  fragrances  began  about  eight 
years  ago  in  the  States,  with  a  company 
called  Parfums  de  Coeur,  and  have  taken  off 
since  then  to  the  extent  that  several  are 
known  as  brands  in  their  own  right,  rather 
than  as  copies  —  Parfums  de  Coeur's  Primo 
for  example,  based  on  Giorgio,  won  last 
year's  best  new  product  award  from  the  US 
supermarket  industry. 

The  idea  came  to  this  country  about 
seven  years  ago,  courtesy  of  a  company 
called  Replica,  which  later  went  out  of 
business.  Their  range  was  taken  over  by 
Gallery  Cosmetics,  who  have  been 
marketing  their  Second  Edition  range  ever 
since.  Other  companies  have  come  to  the 
market  since,  and  gone,  but  it  is  during  this 
year  that  the  sector  has  really  begun  to  take 
off.  There  has  been  the  launch  of  two  replica 
ranges  —  The  Supreme  Collection  and  The 
Great  Pretenders  —  by  UTC  (distributed  by 
Richards  and  Appleby)  and  the  Secrets 
range  of  replica  perfume  sticks  by  B.G. 
Grace.  In  addition  the  Marks  and  Spencer 
Designer  collection  and  the  new  fragrances 
from  Beauty  Collections  including  Beverley 
and  Sensation,  although  not  overtly 
marketed  as  replicas,  are  clearly  based  on 
particular  fine  fragrances. 

Another  important  contender  in  the 
market  is  the  Jean  Pierre  Sand  range,  which 
is  distributed  through  agents  mainly  on  a 
party  plan  basis.  Larger  than  any  of  the  other 
selections,  the  Jean  Pierre  Sand  range  offers 
25  female  fragrances  and  10  male,  with  four 
sizes  of  EDT  priced  from  £4.99,  and  a  body 
and  bath  range.  It  is  also  interesting  to  note 
that  new  additions  to  the  Limara  body  spray 
range  are  now  based  on  fine  fragrances. 

The  prestige  companies,  predictably 
enough,  aren't  pleased.  The  American 
market  has  seen  several  court  cases,  none  of 
which  have  been  successful  for  the  prestige 
houses  —  basically  because  it  is  impossible 
to  patent  a  smell.  Advertising  rules  in  the 
States  are  far  less  stringent  than  here,  and 
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Thanks  to  Mr.  I 
Mrs.  Wilson  is  now 
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Chefaro  proudly  announce  the  birth  of 
a  new  product. 

We've  named  it  Discretest:  the  first  of  a 
new  generation  of  Ovulation  Tests. 

Discretest,  quite  simply,  eases  the  path  to 
conceiving  by  telling  women  when  they're 
at  their  peak  of  fertility. 

Which,  in  many  cases,  could  save 
months  of  fruitless  trying. 

Naturally,  we  expect  our  new  arrival  to 
grow  healthily. 

We  estimate  that  as  many  as  1  million 
women  a  year  will  be  interested  in  a  product 
like  Discretest. 

To  make  sure  they  know  about  it,  we're 


spending  half  a  million  pounds  on  advertising 
and  promotion. 

All  of  which  bodes  healthy  profits  for 
the  pharmacist  with  Discretest  on  his  shelves. 

If  you'd  like  more  information,  telephone 
us  on  0223  312956. 

You  can  be  sure  that  a  lot  of  women  will 
be  seeking  your  advice  about  Discretest. 

And  soon  after,  a  good  few  of  them  will 
be  hearing  the  patter  of  tiny  feet. 

Thanks,  in  no  small  degree,  to  their 
local  chemist. 

DISCRg 

•CHEFARO  DIAGNOSTIC  CARE- 
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replica  companies  were  able  to  make  direct 
comparisons  between  their  product  and  the 
fine  fragrance  they  represented,  but  as  they 
were  not  actually  claiming  to  be  the  fine 
fragrance,  the  court  actions  got  nowhere. 
Parfums  de  Coeur  added  insult  to  injury 
when  taken  to  court  by  Calvin  Klein  over  an 
Obsession  replica,  by  running  an 
advertisement  suggesting  that  the  fragrance 
house  was  only  angry  because  their  copy 
was  so  accurate. 

The  launch  of  Secrets  in  this  country  in 
February  prompted  a  flurry  of  rumours 
about  court  action  from  the  fragrance 
houses,  and  at  least  one,  Estee  Lauder,  did 
attempt  to  take  action,  but  they  were  up 
against  the  problem  of  not  being  able  to 
patent  a  smell.  In  general,  though,  the 
market  here  seems  to  have  avoided  the  legal 
difficulties  found  in  the  States.  The  potential 
for  problems  concerns  two  laws:  trademark 
infringement  and  "passing  off".  The  first 
tends  not  to  crop  up  because  advertising 
rules  in  this  country  forbid  direct 
comparisons,  so  the  names  of  the  original 
fragrances  do  not  appear  on  packs  or 
advertising.  To  some  extent  this  also  takes 
care  of  passing  off,  but  companies  also  have 
to  beware  of  choosing  too  similar  names  and 
pack  designs;  in  fact  only  UTC,  Beauty 
Collections  and  Marks  and  Spencer  have 
distinct  names  and  packaging  for  each 
fragrance  —  Secrets,  Second  Edition,  and 
Jean  Pierre  Sand  all  call  their  fragrances  by 
numbers  and  package  the  whole  range 
identically. 

No  deceit 

All  the  replica  houses  are  keen  to  distance 
themselves  from  the  "passing  off"  trade.  Says 
UTC  marketing  manager  David  Potter:  "We 
really  don't  want  anyone  to  think  that  our 
products  are  the  prestige  fragrances,  and 
because  of  our  packaging,  pricing,  and  the 
kind  of  outlets  in  which  we're  selling,  I  really 
don't  think  anyone  would."  Dieter  Klander, 
managing  director  of  Secrets  company  B.G. 
Grace  agrees:  "We  don't  want  anything  to  do 
with  the  cowboys  in  the  business.  I  don't  like 
passing  off  —  it's  dishonest  and  it's  against 
the  law.  We  are  simply  offering  good  guality 
replicas,  and  we  don't  feel  we  have  to 
cheapen  ourselves  with  dubious  claims". 

In  fact,  says  David  Potter,  fine  fragrance 
houses  may  have  "very  little  reason  to  be 
annoyed"  with  the  replica  trade.  He  believes 
that  rather  than  taking  sales  from  fine 
fragrances,  they  can  have  a  beneficial  effect 
on  them.  "A  woman  might  buy  a  fine 
fragrance  and  keep  the  bottle  on  her 
dressing  table,  and  carry  the  replica  around 
in  her  handbag.  That  way  she  can  become 
known  as  a  person  who  wears  fine  fragrance 
all  the  time,  without  the  expense  of  buying 
those  quantities."  And  Dieter  Klander  points 
out:  "People  often  use  Secrets  as  a  top-up  to 
the  original  fragrance,  particularly  because 
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they  are  in  the  form  of  sticks.  If  you've  spent 
£50  on  a  bottle  of  perfume  you  don't  want  to 
carry  it  around  in  your  handbag."  And,  says 
Mr  Klander:  "The  replica  fragrances  mean 
that  people  will  come  across  perfumes  that 
they  otherwise  might  not.  A  woman  might 
buy  a  replica  of,  say,  Giorgio,  when  she 
wouldn't  dream  of  paying  £50  for  the  real 
thing.  Then  she  goes  home  and  says  what  a 
lovely  scent  it  is,  and  her  husband  perhaps 
goes  out  and  buys  it  for  her  birthday.  And  in 
general  the  replicas  must  help  get  people 
switched  on  to  the  idea  of  using  fragrances, 
and  of  using  them  every  day." 

In  America  at  least  this  seems  to  be  true. 
The  retail  launch  of  Giorgio,  initially 
available  only  by  mail  order,  was  brought 
forward  when  replicas  appeared  in  all  the 
retail  outlets  and  stimulated  demand.  And  in 
fact  in  this  country,  while  the  fragrance  itself 
is  in  very  limited  distribution,  it  is  the  most 
commonly  replicated  perfume  (followed  by 
Poison,  Paris,  Obsession  and  Anais  Anais). 

.Advertising 

Advertising  the  products  is  a  difficult  area: 
how  do  you  let  consumers  know  what  the 
products  are  without  getting  into  hot  water 
with  the  fine  fragrance  houses?  Secrets  POS 
uses  the  phrase  "You  know  the  fragrance,  it's 
the  name  that's  secret",  and  describes  the 
perfumes  as  "The  most  exclusive  designer 
perfumes  recreated  for  you",  while  UTC's 
The  Great  Pretenders  POS  says:  "If  you  like 
designer  perfumes  youll  love  the  Great 
Pretenders."  Gallery's  Second  Edition  relies 
on  consumers  recognising  the  smell,  with 
the  help  of  information  from  sales  assistants, 
the  latter  a  factor  which  UTC  also  consider 
important. 

Neither  UTC  nor  Gallery  have 
advertised  their  ranges  in  the  consumer 
Press,  though  UTC  are  considering  it:  "It's 


something  well  have  to  think  long  and  hard 
about,"  says  David  Potter.  "We  want  to  tell 
consumers  what  the  products  are,  but  we 
don't  want  to  end  up  in  court."  Dieter 
Klander,  however,  sees  no  problem  with 
consumer  advertising  and  says  that  Secrets 
will  probably  appear  in  the  women's  Press 
next  year  —  though  at  the  launch  of  Secrets, 
several  women's  Press  journalists  suggested 
that  their  magazines  would  be  unwilling  to 
upset  the  big-spending  prestige  houses  by 
taking  advertising  for  replicas.  Fortunately 
for  the  replica  companies,  the  massive 
advertising  campaigns  put  behind  the 
prestige  fragrances  also  benefit  them. 

All  the  replica  companies  keep  a  close 
eye  on  the  prestige  market.  "We  live  or  die  by 
the  fine  fragrance  houses"  says  David  Potter. 
"Once  a  perfume  stops  getting  the  media 
support  from  them,  their  sales  begin  to  drop 
off  —  and  so  do  ours".  It's  essential, 
therefore,  to  constantly  update  the  selection. 
Gallery  Cosmetics  have  never  yet  phased 
out  any  of  their  Second  Edition  fragrances, 
but  they  have  added  to  the  collection  as  new 
fragrances  became  popular.  The  Limara 
body  spray  collection  is  added  to  as  new  fine 
fragrances  become  popular,  and  the  Secrets 
collection  of  nine  perfumes  will  "constantly 
move  in  step  with  the  fine  fragrance  sales," 
says  Dieter  Klander.  "We  have  the  facility  to 
reproduce  a  new  perfume  within  two  months 
of  its  arrival  in  the  market". 

Plans  for  next  year  include  a  new 
fragrance  in  the  Second  Edition  collection, 
and,  for  the  Secrets  range,  liquid  versions  of 
the  present  fragrances  offered  as  sticks,  plus 
probably  a  few  new  ones,  and  the  launch  of 
a  male  range. 

"In  America,"  claims  Dieter  Klander,  "ten 
per  cent  of  perfumes  sales  are  imitations.  It's 
a  very  different  market  here  —  but  we're 
confident." 
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If  the  GP  doesn't  specify 
we'd  like  to  think  you  will. 


Patients  using  insulin  can  now  obtain  single-use 
insulin  syringes  on  prescription.  It's  a  new  area  of 
prescribing  for  general  practitioners,  so  many  are  likely  to 
rely  on  your  expertise  and  leave  the  choice  of  syringe  and 
needle  to  you. 

Naturally,  we  hope  you  II  specify  B-l).  We  believe 
thai  your  customers  will.  too. 

Working  together.  B-l)  and  community  pharmacists 
have  already  successfully 
co-operated  in  many  important 
.4  innovations  in  diabetes  care. 


The  introduction  ol  B-l)  single-use  insulin 
syringes  -  by  far  the  most  popular  brand  among  all 
insulin  users. 

The  change  to  U-100  insulin  and  U-100  syringes. 

Helping  to  build  a  patient  education  and  advisory 
service,  which  B-D  now  operate  nationwide. 

^e  believe  that  these  links  we  have  formed  with  you 
will  continue  to  strengthen.  So  that  between  us.  we  can 
continue  to  provide  the  very  hest  in  diabetes  care,  and  the 
syringes  ol  choice  which  your  customers  have 
consistently  purchased  from  you  over  the  years. 
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INSULIN  SYRINGES 

FOR  MAXIMUM  INJECTION  COMFORT 


BECTON  Becton  Dickinson  UK  Limited,  Between  Towns  Road, 


DICKINSON  Cowley,  Oxford  0X4  3LY.  Telephone  0865  777722. 

B-D  and  Micro-Fine  III  are  trademarks  of  Becton  Dickinson  and  Company 


QUESTION 
TIME 

The  industry 
faces  the 
issues 


Bernard  Lanvm,  head  of 
Lanvm  Parfums 


Ken  Campbell,  md  of  Network 
Management  who  distribute  a 
range  of  fine  fragrances 


Graham  Walker,  pharmacist 
and  writer  of  C&Us  "One 
Man's  Year  m  Cosmetics" 


The  fragrance  market  has 
seen  another  explosion  of 
new  launches  this  year  —  is 
there  room  for  them? 


No,  the  market  cannot  stand  it. 
It's  like  a  big  cake,  with  too 
many  people  trying  to  get  a 
share  —  and  it's  not  only 
traditional  perfume  companies 
now,  other  industrial 
organisations  are  coming  to  the 
market. 


No.  It's  true  that  women  are  now 
using  a  variety  of  perfumes 
instead  of  being  loyal  to  one, 
which  helps  new  launches,  but 
they  can 't  all  make  it  —  of  last 
year's  57  launches  only  three  or 
four  have  been  successful. 


Basically  yes,  but  some  of  the 
existing  brands  will  fall  by  the 
wayside.  The  new  brands  will 
be  all  right  because  they're 
always  surrounded  by  masses  of 
marketing  support. 


There  have  also  been  several 
replica  perfume  launches  — 
what  do  you  think  of  those? 


Replicas!  We  have  had  that 
problem  in  France.  We  fought 
them  all  the  way,  and  we  drove 
them  out  of  the  market.  But  I 
don 't  think  they  are  a  danger  to 
fine  fragrance  sales  —  they 
attract  a  certain  type  of 
customer  who  would  never  buy 
something  like  Arpege  anyway. 


I  think  it's  a  shame.  It's  like 
knock-off  Cartier  or  Rolex 
watches.  We're  in  a  free  trading 
society  of  course,  and  it's  not 
illegal  —  but  I  think  it  should 
be.  It's  also  up  to  the  integrity  of 
the  retail  trade  to  limit  it. 


My  experience  is  that  they're 
not  very  successful.  If  a 
customer  wants  Chanel,  then 
she'll  buy  Chanel. 


The  gift  with  purchase  type  of 
promotion  seems  to  have 
escalated  recently,  to  the 
extent  that  some  perfume 
counters  are  beginning  to 
look  like  luggage  shops. 
Some  figures  in  the  industry 
have  already  expressed 
concern  about  this  —  what's 
your  opinion? 


It's  a  problem,  and  the 
companies  involved  don 't  know 
how  to  solve  it.  They're  going  to 
ruin  the  image  of  luxury 
perfumes.  You  don't  find 
jewellers  offering  a  small 
diamond  free  when  you  buy  a 
big  one,  or  if  you  go  and  stay  in 
a  nice  hotel  you  don 't  expect  to 
be  offered  one  room  free  for 
your  friends  to  come  and  stay  as 
well. 


It's  a  rat  race.  You  either  take 
part  or  you  don't  but  if  you  do, 
you  have  no  choice  but  to 
continue  in  it.  And  you're  just 
buying  turnover  —  there's  no 
money  in  it.  But  when 
companies  like  Estee  Lauder 
went  into  it  in  a  big  way, 
everyone  else  had  to  do  it  too.  It 
will  take  a  firm  statement  from 
one  of  the  big  boys  to  stop  it. 


It's  difficult  to  generalise,  some 
are  worthwhile  for  the 
customer,  some  are  not.  I  find 
it's  not  as  successful  as  a  form  of 
promotion  as  it  used  to  be. 


How  much  of  a  problem  is 
"swag"  distribution  —  the 
"grey  market"? 


It  is  still  a  problem.  We  do  fight 
it,  we  try  and  find  out  where  it's 
coming  from,  and  we  attack 
whose  who  are  supplying  it 
illicitly. 


The  problem  is  still  around  but 
advances  in  technology,  such 
as  coding  products  so  you  know 
where  they're  supposed  to  be 
going,  have  helped. 


It's  expanded.  There  are  more 
swag  operators  and  they're 
carrying  larger  ranges. 


Do  you  think  fine  fragrances 
are  over-priced? 


The  price  of  a  fragrance  is  a 
reflection  of  the  image  of  its 
house.  Some  can  command 
high  prices,  others  can't.  But 
yes,  some  prices  are  too  high  — 
but  if  you  can  find  a  customer 
that  will  pay  it,  what  do  you  do? 


No  I  don't.  The  true  fine 
fragrances  are  works  of  art.  The 
association  with  an  image,  and 
the  guality  of  the  actual 
fragrance  justifies  the  price. 


Well,  customers  seem  to  be 
prepared  to  pay. 


What  do  you  think  the  future 
holds  for  the  fragrance 
industry? 


Wonderful  increases  —  for 
those  that  consider  perfume  as 
their  profession  and  do  it 
properly. 


A  period  of  continued  growth, 
especially  in  the  men's  market. 
And  I  think  the  high  rate  of  new 
entries  will  continue. 


An  expansion  of  swag 
distribution  through 
independent  pharmacies. 


Does  that  future  include  the 
ordinary  small  chemist? 


It's  a  personality  business  — 
you  sometimes  see  a  small 
fashion  shop,  say,  but  they  have 
a  chance  against  the  big  boys 
because  they  have  their  own 
style.  So  the  small  chemist  must 
really  be  selective  in  the  ranges 
he  chooses,  and  must  create  the 
right  environment  for  them  — 
then  they  have  a  chance. 


More  and  more  chemists  will 
have  to  choose  whether  to 
specialise  in  one  area  or  not, 
and  those  that  do  specialise  can 
expect  a  good  return,  whether 
it's  on  fragrance  or  for  example 
health  food.  It's  up  to  the 
retailer  to  decide  where  his 
greatest  potential  lies. 


The  whole  field  of  cosmetics 
and  fragrances  in  pharmacies 
depends  upon  distribution.  I 
can 't  see  the  major  companies 
moderating  the  conditions  they 
impose  on  small  stockists,  so 
chemists  will  either  drop  out  of 
the  market  or  buy  more  swag.  ■ 
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CLINICAL  PHARMACY  1 


Drug  handling 
in  young  and  old 

Special  consideration  needs  to  be  given  to  medication  in  the  aged 
and  very  young.  Drugs  given  to  these  groups  tend  to  have  effects 
which  differ  from  those  observed  in  the  "normal"  adult,  both 
quantitatively  and  qualitatively.  This  two-part  clinical  pharmacy 
series  aims  to  show  the  basic  principles  underlying  these 
differences  and  to  give  an  understanding  of  how  drugs  and 
dosage  selection  is  decided  in  these  groups  of  patients.  It  also 
provides  an  opportunity  for  a  simplified  review  of  applied 
pharmacokinetics . 


Drugs  achieve  their  effect  on  the  body  in 
three  stages: 

1)  The  drug  is  absorbed  into  the  blood 
stream.  This  is  the  concern  of 
biopharmceutics  and  drug  formulation. 

ii)  The  drug  must  be  distributed  around 
the  various  body  compartments  to  reach  an 
effective  concentration  at  the  site  of  action. 
The  persistence  of  a  serum  concentration 
will  depend  upon  the  rate  of  elimination  of 
the  drug  from  the  body.  Pharmacokinetics  is 
the  study  of  these  processes.  It  is  often 
described  as  "drug  handling". 

in)  The  drug  must  then  interact  with  the 
receptor  to  produce  an  effect.  The  study  of 
this  process  is  called  pharmacodynamics, 
and  is  traditionally  covered  by 
pharmacologists. 

Drug  handling  in  the  young  and  elderly 
is  different  from  that  in  the  adult  because  of 
certain  physiological  differences.  When 
considering  the  effect  of  such  changes  on 
drug  elimination  by  the  liver  and  kidney  (the 
principal  organs  of  elimination)  it  is  best  to 
use  a  perfusion  model,  rather  than  the 
compartmental  models  traditionally 
employed  in  pharmacokinetics.  This  is 
because  the  former  tend  to  give  a  better 
"physiological"  picture  of  the  function  of  the 
organs  of  elimination,  as  will  be  discnbed  in 
the  next  section. 

Pharmacokinetic  models 

Pharmacokinetic  compartmental  models 
consider  a  dose  of  drug  (D),  which  enters 
into  the  blood  stream  and  is  then  distributed 
around  the  various  body  compartments. 
After  this  distribution  phase,  the 
concentration  of  drug  attained  in  the  blood 
stream  (C)  depends  upon  the  volume  of 
distribution  (V).  This  is  defined  as  "the  total 
volume  of  fluid  the  drug  would  need  to  be 
dissolved  in  if  it  were  at  the  same 
concentration  as  it  is  in  plasma"  — 
sometimes  called  the  apparent  volume  of 
distribution.  For  example,  if  a  l,000mg  dose 
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appears  in  the  blood  as  lOmg/litre,  it  would 
appear  to  have  dissolved  in  100  litres. 
Clearly,  since  this  is  greater  than  the  total 
volume  of  body  water,  the  drug  must  be 
more  concentrated  m  sites  outside  the  blood 
stream.  From  this  follows  an  equation 
relating  all  three  values: 

C  =  D/V...1K 
The  rate  at  which  a  drug  is  eliminated 
from  the  body  is  expressed  by  its  half  file 
(f/2),  which  is  defined  as  "the  time  taken  for 
the  plasma  concentration  to  fall  by  50  per 
cent".  On  multiple  dosing  or  on  starting  a 
constant  infusion,  the  plasma  level  rises  until 
a  steady  state  is  attained  between  absorption 
and  elimination.  The  time  taken  to  reach 
steady  state  is  also  deteremmed  by  the  drug 
half  life. 

Although  hali  life  will  give  an  indication 
of  how  long  a  drug  will  take  to  be  eliminated 
from  the  body,  it  is  not  a  very  useful  measure 
of  the  way  in  which  the  organs  of  elimination 
might  be  functioning.  Figure  1  shows  a 
diagramatic  representation  of  a  perfusion 
model.  Consider  a  concentration  (Ca)  of  the 
drug  entering  the  liver.  For  every  unit  of 


drug  that  enters,  a  certain  fraction  (E)  will  be 
removed  (ie  metabolised).  This  fraction, 
called  the  extraction  ratio,  is  the  ratio  of  the 
amount  metabolised  (excreted)  by  the  liver 
to  the  amount  entering  (presented)  in  a 
given  time.  This  therefore  gives  a  measure  of 
the  liver's  ability  to  metabolise  the  drug.  It 
varies  between  1  (all  the  drug  is  completely 
metabolised)  and  0  (the  drug  is  not 
metabolised  at  all). 

Clearance 

From  Eq2  (see  fig  lb  overleaf)  the  extraction 
ratio  is  equal  to  the  ratio  of  the  rates  of 
extraction  and  presentation.  It  is  useful  to 
express  it  in  this  way  because  clearance  is 
also  expressed  as  a  rate.  Clearance  is 
defined  as:  "that  volume  of  blood  passing 
through  the  organ  of  elimination  that  is 
completely  cleared  of  drug  per  unit  time" 
(see  Eq3).  This  is  an  extremely  useful 
concept  as  it  will  indicate  how  the  liver  is 
functioning.  Perhaps  a  better  idea  of 
clearance  can  be  obtained  by  defining  it  as 
a  product  of  the  blood  flow  to  an  organ, 
multiplied  by  the  extraction  ratio  (see  Eq4). 

A  simple  example  will  illustrate  how 
these  measures  are  related,  and  how  they  tell 
us  about  the  way  in  which  blood 
concentrations  might  vary.  Suppose,  for  a 
particular  drug,  the  extraction  ratio  is  0.3 
and  its  initial  concentration  in  the  blood 
stream  is  lOmg/litre.  If  the  blood  flow  to  the 
organs  of  elimination  is  1  litre/min,  then  the 
final  (steady  state)  concentration  will  be 
7mg/ml  and  the  clearance  will  be  300 
ml/min. 

For  a  drug  of  high  extraction  ratio  the 
clearance  will  depend  very  much  on 
changes  in  blood  flow,  whereas  for  drugs  of 
a  low  extraction  ratio  hepatic  clearance  is 
more  dependent  on  changes  in  enzyme 
activity.  Although  we  have  so  far  discussed 
only  clearance  from  the  liver,  kidney 
clearance  could  be  considered  in  a  similar 
way,  where  extraction  ratio  will  depend 
upon   GFR  and  tubular  secretion  and 


Fig  la:  Perfusion  model 
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absorption.  The  total  body  clearance  is 
simply  the  sum  of  the  hepatic,  renal  and 
other  minor  clearances. 

Volume  ol  distribution,  clearance  and 
hall  life  can  be  related  by  Eq5,  from  which  it 
is  apparent  that  half  life  will  depend  on  both 
the  volume  of  distribution  and  clearance  of 
the  drug. 

In  practice,  clearance  measurements 
can  be  used  to  determine  average  blood 
concentrations  at  steady  state.  The  time 
taken  to  reach  steady  state  (and  the 
difference  between  peak  and  trough  levels) 
can  be  determined  using  half  lives. 

One  further  concept  that  should  be 
emphasised  is  that  only  free  drug,  ie  that 
proportion  not  bound  to  plasma  proteins, 
can  interact  at  the  receptor;  for  the  same 
reason,  the  unbound  drug  is  more  readily 
cleared. 

We  are  now  in  a  position  to  consider  the 
various  physiological  and  pathophysio- 
lological  features  which  may  influence  drug 
handling  and  response  in  the  young  and 
elderly.  An  important  distinction  between 
these  two  age  groups  is  that  very  young 
(neonatal)  patients  will  be  developing 
rapidly,  and  quite  marked  dosage 
adjustments  may  be  required  in  the  first  few 
weeks  of  life.  Conversely  changes  in  the 
elderly  patients  represent  not  a  rapid 
increase,  but  a  gradual  reduction  in 
physiological  function. 

The  effect  of  the  various  physiological 
features  now  discused  will  depend  upon  the 
physico-chemical  properties  of  the  drug 
involved. 

Factors  affecting  drug 
absorption 

Gastric  pH  changes  rapidly  after  birth. 
Initially  it  is  neutral  (pH  7),  but  after  the  first 
few  hours  of  liie  it  falls  to  1.5,  and  rises  after 
the  first  24  hours  to  reach  a  peak  of  about  5 
two  weeks  later.  Such  changes  could  lead  to 
an  increase  or  decrease  in  the  absorption  of 
drugs  depending  on  whether  they  are  acidic 
or  basic.  Oral  absorption  is  further  affected 
by  a  prolonged  stomach  emptying  time  in 


neonates,  which  is  not  the  same  as  that  of  an 
adult  until  six  months  of  age,  and  from  an 
irregular  penstahsis. 

Such  changes  have  been  shown  in  some 
instances  to  alter  drug  absorption  in  the 
young.  However,  few  changes  in  the 
gastrointestinal  tract  of  the  elderly  have 
been  shown  to  have  any  clinical  relevance, 
where  influence  of  disease  and  other  drugs 
may  play  a  more  important  role.  Congestive 
heart  failure  is  thought  to  result  in 
considerable  mucosal  oedema  of  the 
intestine,  which  may  reduce  the  absorption 
of  diuretics  taken  to  treat  the  condition.  Any 
drug  with  anticholinergic  properties  (eg 
antidepressant,  anti-Parkinson)  prescribed 
for  the  elderly  may  reduce  gut  motility. 

Owing  to  variations  in  muscle  perfusion, 
changes  in  the  absorption  of  drugs  from 
intramuscular  sites  —  often  erratic  even  in 
adults  —  makes  this  an  unreliable  route  for 
administration  during  the  first  few  weeks  of 
life.  In  any  case,  the  small  muscle  mass  of 
the  newborn  makes  intramuscular  injections 
impractical. 

Because  the  stratum  comeum  of  the  skin 
is  thin,  and  owing  to  the  presence  of  a  well 
hydrated  epidermis,  there  is  an  increased 
percutaneous  absorption  of  drugs  in  the 
neonate. 

Distribution  changes 

Significant  changes  in  the  proportions  of 
body  water  and  fat  are  found  in  both  the 
young  and  the  elderly.  Once  again  these 
values  can  change  quite  rapidly  during  the 
first  few  years  of  life  (table  1).  In  the  very 
young  the  large  proportion  of  body  water  is 
due  to  the  relatively  greater  extracellular 
space,  which  is  50  per  cent  of  body  weight  in 
the  neonate  compared  to  only  20  per  cent  in 
the  adult.  This  gives  a  large  volume  of 
distribution  for  hydrophilic  drugs  (eg 
gentamicin)  which  are  normally  distributed 
in  the  extracellular  space.  If  doses  are 
calculated  on  a  mg/kg  basis,  as  is  common, 
this  will  result  in  a  lower  and  possibly  sub- 
therapeutic blood  level  (see  Eq  1). 
Interestingly,  extracellular  water  volume 
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correlates  well  with  body  surface  area, 
which  is  often  used  in  preference  to  body 
weight  for  paediatnc  dose  calculations. 

Conversely,  in  the  elderly  the  increased 
proportion  of  body  fat  could  result  in  a  large 
volume  of  distribution  and  accumulation  of 
lipid  soluble  drugs  (eg  diazepam).  There  is 
also  a  fall  in  total  body  water,  which  is  seen 
mamly  as  a  reduction  in  the  intracellular 
space.  This  would  result  in  a  reduced 
volume  of  distribution  for  certain  highly 
water  soluble  drugs  (eg  lithium). 

Protein  binding  of  drugs  is  significantly 
reduced  m  both  the  very  young  (adult  values 
are  reached  at  ten  to  12  months)  and  the 
elderly.  A  reduction  m  the  protein  binding 
of  a  drug  normally  highly  bound  could 
result  in  a  significant  rise  of  free  plasma 
levels  and  an  increased  (possibly  toxic) 
effect.  This  simple  picture  does  not  always 
apply,  however,  as  often  the  unbound  drug 
is  also  more  readily  available  for  metabolism 
and  renal  excretion.  Providing  renal  or 
hepatic  function  is  not  reduced,  there  will  be 
a  compensatory  fall  in  the  serum  free  drug 
concentration. 

A  particular  problem  may  be  present  in 
the  newborn,  where  there  is  a  reduced  abhty 
to  conjugate  bilirubin.  The  excess 
unconjugated  bilirubin  is  usually  "mopped 
up"  by  plasma  proteins.  The  use  of  highly 
bound  drugs  in  this  group  of  patients  may 
result  in  displacement  of  bilirubin,  causing 
jaundice.  Deposition  of  bilirubin  in  the  brain 
results  in  brain  damage,  a  condition  known 
as  kemicterus. 

The  blood  brain  barrier  is  more 
permeable  to  certain  drugs  in  both  the 
newborn  and  the  elderly.  This  partially 
explains  the  increased  incidence  of  CNS 
side  effects  experienced  by  the  elderly. 

Renal  function 

The  glomerular  filtration  rate  (GFR),  which 
is  the  volume  of  blood  filtered  through  the 
glomeruli  every  minute,  is  an  accurate 
indicator  of  kidney  function.  A  fall  in  GFR 
will  result  in  reduced  clearance  of  drugs  that 
are  normally  eliminated  via  the  kidney. 

As  seen  in  Fig  2,  GFR  (when  corrected 
for  surface  area)  is  very  low  at  birth,  rises  to 
a  maximum  at  about  six  months  of  age, 
thereafter  failing  throughout  life.  In  the 
elderly  the  low  GFR  is  due  to  a  reduction  in 
the  number  of  functioning  nephrons  and  a 
fall  in  renal  plasma  flow  which  results  from 
various  vascular  changes.  In  the  newborn 
the  low  GFR  results  mainly  from  the  large 
number  of  nephrons  which  have  yet  to  reach 
full  maturity,  although  low  renal  blood  flow 
may  also  contribute.  Thus  drugs  such  as 
gentamicin  and  digoxm,  that  are  eliminated 
by  renal  filtration,  will  have  a  reduced 
clearance  in  both  the  newborn  and  the 
elderly. 

The  various  tubular  functions  will 
develop  at  different  rates  in  the  newborn. 
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Table  1 :  Variation  of  body  composition  with 

age 

Premature 

Full  term 

One  year 

Adult 

Elderly 

(Male) 

(Male) 

% 

% 

% 

% 

% 

Total  body 

85 

75 

60 

60 

Less  than 

water 

60 

Total  body  fat 

3 

12 

30 

18 

30 

Tubular  secretion  is  low,  but  increases  over 
the  first  few  months  of  life  to  reach  adult 
value  at  seven  months.  Passive  reabsorption 
may  also  be  low  in  infancy  (two  to  24 
months),  which  would  contribute  to  an 
overall  increase  in  the  renal  elimination  of 
certain  drugs. 

Hepatic  function 

Although  age-related  changes  in  GFR  can 
be  used  to  determine  the  elimination  of 
drugs  undergoing  renal  clearance,  there  is 
no  comparable  convenient  measure  of  drugs 
which  are  eliminated  by  hepatic 
metabolism.  Large  inter-individual 
variations  are  normally  seen  in  hepatic 
function,  and  a  clear  picture  of  age-related 
change  is  difficult  to  obtain.  In  general, 
hepatic  function  is  reduced  in  both  the 
newborn  and  the  elderly;  in  the  very  young 
it  is  due  to  an  immature  enzyme  system,  in 
the  elderly  it  is  due  more  to  a  reduction  in 
hepatic  blood  flow. 

Hepatic  microsomal  function,  that  is,  the 
enzymes  involved  in  phase  I  metabolism 
such  as  oxidation,  can  be  estimated  using 


the  antipyrine  half  life  test.  This  is  greatly 
increased  in  the  newborn  (30  to  40  hours, 
normally  two  or  four  hours).  In  phase  II 
metabolism,  sulphate  and  glycine 
conjugation  are  normal,  but 
glucuronidation  may  be  very  much 
reduced. 

This  state  may  persiste  for  the  first  15 
days  of  life,  after  which  metabolic  capacity 
increases  quite  dramatically,  so  that 
between  the  ages  of  three  months  and  three 
years  it  will  actually  be  greater  than  that  of 
an  adult.  Glucuronidation  does  not  increase 
as  rapidly  and  only  reaches  adult  levels  at 
three  years.  These  phenomena  make  dosage 
adjustments  in  newborn  and  infants  a 
difficult  process,  and  drug  level  monitoring 
can  provide  a  useful  tool. 

Although  general  increases  of 
antipyrine  half  life  have  been  demonstrated 
in  the  elderly,  this  is  eclipsed  by  large  inter- 
individual  variation.  Reduced  hepatic  blood 
flow  appears  to  be  the  main  problem. 

Referring  back  to  the  opening  discussion 
on  extraction  ratio  (E),  it  will  be  apparent 
that  those  drugs  with  a  high  E  (flow  rate 
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Fig  2.  Change  in  Glomerular  Filtration  Rate  (GFR)  with  age. 


limited)  like  propranolol  would  be  at  most 
risk  ot  accumulating  in  the  elderly  patient, 
whereas  drugs  such  as  phenytoin  with  a  low 
hepatic  E  would  be  more  of  a  problem  in  the 
newborn. 

Summary 

In  the  young 

—  The  more  alkaline  conditions  in  the 
stomach  result  in  an  increased  absorption  of 
basic  drugs,  and  a  reduced  absorption  of 
acidic  drugs. 

—  The  large  proportion  of  body  water  in 
the  newborn  would  necessitate  higher  doses 
of  hydrophilic  drugs  if  based  on  body 
weight. 

—  Reduced  protein  binding  can  result  in 
an  increased  drug  effect  of  usually  highly 
bound  drugs,  depending  on  the  extraction 
ratio  and  changes  in  hepatic  and  renal 
function. 

—  Impaired  renal  and  hepatic  function 
in  the  newborn  would  warrant  dosage 
reductions.  This  rapidly  improves  over  the 
first  six  months  of  life,  and  careful  dosage 
adjustments  are  essential. 

In  the  elderly: 

—  Absorption  of  drugs  may  be  altered 
by  disease  or  concurrent  medication.  The 
larger  proportion  of  body  fat  may  lead  to 
accumulation  of  lipophilic  drugs. 

—  As  in  the  newborn,  reduced  protein 
binding  can  result  in  an  increased  drug 
effect. 

—  The  progressive  deterioration  of  renal 
and  hepatic  function  often  necessitates 
dosage  reduction  in  the  elderly. 

Conclusion 

It  will  be  apparent  that  trying  to  predict  the 
influence  of  age-related  changes  on  drug 
handling  can  be  a  very  difficult  process.  For 
any  given  drug  all  the  many  factors  involved 
in  its  absorption,  distribution  and 
elimination  need  to  be  taken  into  account.  In 
practice,  dosage  adjustment  is  often  based 
on  clinical  experience  and  regular  drug 
level  monitoring. 

One  must  also  consider  possible 
changes  in  pharmacodynamics,  which  will 
be  discussed  further  in  the  next  article. 


This  "Drug  therapy  in  the  elderly 
and  very  young"  clinical  pharmacy 
series  has  been  written  by  Larry 
Goodyer.  teacher  practitioner  in 
clinical  pharmacy.  Chelsea 
Department  of  Pharmacy  and 
Charing  Cross  Hospital,  and  Russell 
Greene,  lecturer  in  clinical 
pharmacy.  Chelsea  Department  of 
Pharmacy,  Kings's  College. 
London. 
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■BUSINESS  NEWS 


New  union  between 
Nicholas  Kiwi  and  Ashe 


Details  are  emerging  of  a  new 
union  between  Nicholas  Kiwi  and 
Ashe  Consumer  Products. 

Nicholas  Kiwis'  fellow  subsidiary 
under  the  Sara  Lee  Corporation,  Douwe 
Egberts,  are  buying  the  consumer  products 
division  of  Akzo,  of  which  Ashe  is  a 

P&G  see  £2m 
profit  loss 

A  £2m  loss  before  tax  has  been 
reported  by  Proctor  &  Gamble  for 
the  year  compared  to  £19.6m  pre- 
tax profit  for  the  previous  year. 

The  loss,  described  by  the  company  as 
a  "major  disappointment",  is  accounted 
for  by  relocation  of  production  facilities  in 
Manchester  and  debts  not  yet  paid  to 
subsidiary  Richardson  Vicks.  Without 
these  items  profits  stood  at  £7. 8m,  claims 
the  company.  It  also  reports  a  reduction  in 
operating  profit  due  to  investment  in  new 
brands  and  exchange  rate  movements. 

Turnover  for  the  same  period,  the  year 
ending  June  30,  increased  nearly  £31m  to 
£522m,  though  last  year's  comparative 
figures  are  restated  to  take  into  account 
the  results  of  Richardson  Vicks  and 
Norwich  Eaton  who  only  joined  the  group 
during  the  last  year. 


Merger  fakes  TIL 
to  North  Wales 

TIL  Group  are  moving  the 
mai  kel  ing  division  of  Thames 
Laboratoi  ies  to  merge  i1  with  that  of 
Consolidated  Chemicals  in  North 
Wales  in  a  move  designed  to 
increase  their  marketing  strength. 

All  staff  affected  at  Thames  are  being 
offered  jobs  at  Wrexham  so  the  company 
claims  it  should  not  result  in  job  losses. 

And  TIL  have  bought  the  distribution 
rights  to  Bioglan  and  Broncostat  for 
£360,000  and  £500,000  respectively,  from 
an  Australian  company,  Auspharm. 
Bioglan,  a  range  of  vitamin,  mineral  and 
other  nutritional  products,  will  be  handled 
in  this  country  by  the  Chancellor  Group, 
also  based  in  Wrexham. 

Clinical  trials  for  Broncostat  are 
planned  for  this  Winter.  The  company  says 


subsidiary. 

The  direct  consequences  for  the  British 
companies  will  not  be  evident  until  details 
are  finalised  on  December  1,  although 
spokesmen  for  Ashe  and  Nicholas  said  that 
in  the  short  term  both  companies  will  be 
operating  under  their  own  name  and  on 


it  is  an  immunity  enhancing  agent  aimed 
at  the  prevention  of  acute  bronchitis,  and 
TIL  have  rights  to  distribute  in  the  UK, 
Ireland,  Africa  and  the  Middle  East. 


Rorer  to  handle 
HIV  blood  drug 

Rorer  Pharmaceuticals  in  the  US 
are  to  distribute  a  drug  which  could 
reduce  haemophiliacs'  exposure  to 
the  HIV  virus. 

Monoclate,  a  highly  purified  form  of 
Factor  VIIIc  used  to  treat  sufferers  of 
haemophilia  A,  has  received  approval 
from  the  US  Food  and  Drug 
Administration.  It  is  purified  by  a 
monoclonal  antibody  process  from  human 
plasma  and  has  fewer  extraneous  proteins 
than  any  other  currently  available 
product,  says  the  company.  Viral 
inactivation  studies  during  evaluation  of 
Monoclate  are  reported  to  have  shown  a 
"significant  reduction"  in  the  titre  of  a 
variety  of  tested  viruses  including  HIV. 

Europe  uses 
fewer  antibiotics 

Use  of  antibiotics  is  showing  a 
decline  as  Europe's  changing  age 
profile  shifts  drug  use  to  the  elderly, 
says  a  report  on  "Strategic  planning 
for  antibiotic  marketing  in  Europe". 

In  France,  antibiotics  account  for  5.8 
per  cent  of  all  drug  volume;  in  the  UK  it  is 
a  "high"  8.5  per  cent.  There  is  an  urgent 
need  for  new  agents  against  fungi, 
opportunistic  pathogens,  resistant  bacteria 
and  protozoa,  and  research  is 
concentrating  on  fresh  and  salt  water 
algae,  insects  and  higher  plants.  The 
report  costs  $975  and  is  available  from 
Frost  &  Sullivan  Ltd,  Sullivan  House,  4 
Grosvenor  Gardens,  London  SW1W 
ODH. 


Sharp  rise  in 
drug  R&D  costs 

The  cost  of  developing  a  new  drug 
in  1987  is  put  at  $125m,  according  to 
a  study  by  the  US  Pharmaceutical 
Manufacturers'  Association 
reported  in  the  American  Journal  of 
Hospital  Pharmacy. 

This  is  more  than  twice  the  1976  figure 
of  £56m.  The  sharp  rise  is  thought  to  be 
due  to  the  focus  into  chronic  and 
degenerative  diseases  which  require  more 
extensive  development  and  testing. 

Research  expenditure  on 
cardiovascular  disease  increased  from  15 
per  cent  of  total  US  research  in  1975  to  26 
per  cent  in  1985.  In  the  same  period 
expenditure  on  anticancer  drugs 
increased  from  15.5  per  cent  to  18  per  cent 
while  that  for  anti- infective  drugs 
decreased  from  21.1  to  14.9  per  cent. 

The  dramatic  increase  in  costs  is 
reflected  in  the  number  of  approvals 
granted  for  new  products,  says  the  report. 
In  the  1960s,  when  total  research 
expenditure  was  put  at  $525m,  13  new 
products  were  approved  for  marketing.  In 
1985  20  new  products  made  it  onto  the 
market  and  total  research  expenditure  was 
put  at  $4.6  billion. 

Evans  celebrate 
first  birthday 

Evans  Medical  overcame  the 
elements  this  week  to  entertain 
some  100  guests  celebrating  the 
company's  "first"  birthday  —  and  to 
keep  medicine  supplies  flowing. 

One  year  after  the  management 
buyout,  Evans  brought  together 
customers,  suppliers  and  industry  leaders 
at  their  Horsham  factory.  But  a  specially 
erected  giant  marquee  blew  away  in  the 
storms  and  the  plant  lost  its  power  supply. 
Two  emergency  generators  were 
successfully  located  and  production  was 
resumed  by  Tuesday  morning.  Trade  and 
Industry  Minister  Kenneth  Clarke  told 
guests  that  Evans'  success  exemplified  the 
Government's  aims  with  people  linking 
their  rewards  to  their  own  enterprise. 

Evans  managing  director  David 
Moffatt  called  for  product  licences  to  be 
allocated  to  product  manufacturers  and 
for  their  names  to  be  required  on  packs. 
That,  he  said,  would  allow  pharmacists  to 
exercise  their  professional  judgment  in 
relation  to  the  responsibility  they  would 
assume  under  the  Consumer  Protection 
Act. 
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Drummond  name  goes  in 
Macarthy  shake  up 


A  reorganization  of  Macarthy 's 
retail  division  sees  a  relocated  head 
office  resulting  to  30  job  losses,  and 
all  the  recently  acquired 
pharmacies  in  England  and  Wales 
coming  under  the  Savory  &  Moore 
name. 

A  new  retail  division  head  office  will 
be  based  at  Drummond's  former  head 
office  in  Leighton  Buzzard.  Consequently 
the  Lifecycle  office  in  Reading  has  been 
closed,  leaving  six  staff  redundant.  Savory 
&  Moore's  head  office  in  Howe  will  be 
closed  early  next  year,  resulting  in  the 
majority  of  staff,  24  in  all,  being  made 
redundant.  A  Macarthy  spokesman  said  he 
believed  the  Lifecycle  staff  had  found 
alternative  jobs,  and  facilities  to  help  the 
other  24  were  being  arranged. 

In  the  future,  the  group  will  be 
renaming  all  its  retail  pharmacies  in 
England  and  Wales  Savory  &  Moore;  the 
names  Gordon  Drummond  in  Scotland, 
and  Maley  in  the  Isle  of  Man,  will  be  kept. 

Squibb  invest  in 
Oxford  facility 

E.R.  Squibb  are  putting  around 
£20m  into  a  neuroscience  research 
facility  to  be  built  at  Oxford 
University. 

Through  the  Squibb  Institute  for 
Medical  Research  the  company  has 
agreed  to  pay  for  building  and  running  a 
reasearch  facility  for  the  University's 
pharmacology  department.  The 
agreement  lasts  for  seven  years, 
renewable  after  five. 

In  return  for  paying  for  research  into 
degenerative  diseases  of  the  CNS, 

Kingsgrange  buy 
into  ceramics 

Potter  &  Moore's  parent  company, 
the  Kingsgrange  Group,  has  bought 
ceramics  manufacturers  Park  Rof e 
in  a  deal  to  be  worth  £1 .3m. 

Park  Rofe,  the  group's  first  acquisition, 
manufactures  goods  such  as  lamps  and 
bedroom  accessories.  The  company  is 
looking  to  make  further  acquisitions, 
complementary  to  the  existing  set-up,  in 
the  future. 

An  initial  agreement  this  week  give 


Appointments  in  the  division  are  as 
follows:  Mr  G.B.  Green,  formerly  retail 
director  of  Drummond,  is  appointed  retail 
director,  Savory  &  Moore;  Mr  R.W.  lenner 
is  appointed  operations  director  (South); 
Mr  N.W.  Jess,  operations  director  (North), 
responsible  for  Drummond  branches  in 
Scotland  and  for  Maley.  Mr  D.M.  Horbury 
becomes  merchandise  director,  Mr  CM. 
Scott  director  and  general  manager  — 
Lifecycle  and  Mr  A.  Gautama,  director 
and  general  manager  —  John  Bell  & 
Croyden.  Mr  J.B.  Kavanagh  is  appointed 
divisional  property  director,  Mr  N.G. 
Hastings,  divisional  personnel  director, 
and  Mr  R.P.  Shaw,  divisional  finance 
director. 

A  further  reorganisation  of  Macarthy 's 
wholesaling  activities  in  Scotland  and  the 
Borders  means  George  Berry,  previously 
manager  director  of  William  Davidson, 
which  was  aquired  with  the  Drummond 
Pharmacy  Group,  has  been  appointed  to 
the  Board  of  Macarthy  Medical  as  director 
responsible  for  wholesaling  activities. 


epilepsy,  psychoses,  blood  pressure 
control  and  the  peripheral  autonomic 
nervous  system,  Squibb  will  "have  access 
to  research  and  discoveries". 

The  research  unit,  to  be  built  on 
Oxford  university's  campus,  is  expected  to 
be  complete  by  1991,  but  the  research 
programme  starts  immediately. 

This  year  Oxford's  income  from 
research  fundings  topped  £29m  and  was 
for  the  third  year  running  the  highest  for 
any  UK  university.  The  pharmacology 
department  this  year  celebrates  its  75th 
anniversary. 

For  their  part,  Squibb  say  they  will  be 
spending  a  total  of  around  $225m  on 
research  and  development  this  year  and 
some$300m  in  1988. 


Kingsgrange  Group  54  per  cent  of  the 
holding.  They  hope  to  have  the  total 
consideration  by  next  year. 


September  brought  better  sales  figures 
to  the  High  Street  —  but  they  didn't  reach 
retailers'  expectations.  The  CUV  Financial 
Times  survey  of  distributive  trades  shows 
56  per  cent  of  retailers  reporting  higher 
sales  volume  compared  with  the  same 
month  last  year;  only  14  per  cent  saw  a 
decline.  More  growth  is  predicted  for 
October  —  but  the  survey  notes  that  have 
forecasts  have  been  over-optimistic  in 
seven  out  of  nine  months  this  year 
including  September. 


Wall  Street's  fall  took  its  toll  of 
the  London  Stock  Market,  just 
as  the  Autumn  storm  had 
wreaked  havoc  in  the  South 
East.  When  the  transatlantic 
shock  arrived,  it  came  as  a 
thunderbolt  and  £50bn  was 
wi  i  |  »©d  off  share  values  in  a 
single  day.  There  was  just  as 
bad  a  fall  in  only  two  hours  of 
trading  on  the  second  day. 

As  private  investors  rushed  to  sell  their 
unit  trusts  and  had  second  thoughts  about 
buying  shares  in  British  Petroleum  once 
the  market  price  sank  below  the  330p  offer 
price,  stockbrokers  were  musing  their 
fate.  Many  will  have  made  huge  losses. 

The  decline  was  more  sudden  because 
the  storms  had  virtually  shut  the  Stock 
Market  on  Friday,  when  it  would  normally 
have  started  to  react  to  Wall  Street's 
decline.  The  fall  on  Wall  Street  reflected 
growing  worries  about  the  American 
economy  which  is  going  nowhere  fast, 
unlike  our  own.  But  now  that  huge 
numbers  of  shares  including  Glaxo, 
Jaguar  and  BP  can  be  traded  just  as  easily 
in  New  York  as  London,  the  two  markets 
are  unlikely  to  move  far  apart. 

The  worst  falls  were  among  the 
insurance  companies,  some  of  which  will 
see  their  profits  wiped  out  by  the  costs  of 
repairing  storm  damage.  Sun  Alliance 
and  Royal  Insurance  are  the  most  exposed 
of  the  insurers.  On  the  other  hand  the  least 
hit  were  the  building  material  companies 
which  stand  to  gain  by  selling  huge  stocks 
of  roofing  tiles  and  glass  to  customers 
anxious  to  make  repairs. 

A  good  run  of  results  in  the  previous 
month,  not  least  from  the  likes  of  Avis,  the 
"we  try  harder"  car  hire  company,  did 
nothing  to  stop  the  rout.  Avis  went  ahead 
with  a  deal  to  place  a  large  number  of  its 
shares  in  safe  hands  but  few  companies 
were  prepared  to  launch  bids  in  an 
uncertain  climate. 

One  company  which  plans  to  raise 
money  before  the  year  is  out,  braving  the 
financial  storms,  is  Celltech,  Britain's 
leading  biotechnology  company.  Celltech 
was  set  up  in  1980  with  £12m  of  City  and 
government  funds.  It  has  raised  further 
sums  of  money  since  then  but  now  it  is 
hoping  to  make  a  major  investment,  for 
which  it  needs  £50m.  It  plans  to  raise  this 
by  issuing  shares  to  international  investors 
in  a  private  placing. 

Investors  have  not  lost  all  their  gams  of 
the  past  year.  After  the  first  day  of 
devastation,  the  market  was  still  29  per 
cent  higher  than  a  year  ago.  The  sad  part 
is  that  a  day  earlier  they  could  have 
pointed  to  a  43  per  cent  gam. 
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BUSINESS  NEWS 


Guinness  case: 
Seelig  on  bail 

Underwoods'  non-executive  director 
Roger  Seelig  was  remanded  on  bail 
of  £500,000  when  he  appeared  in 
London's  Bow  Street  magistrates 
court  last  week  charged  with  12 
offences  relating  to  the  Guinness 
affair. 

An  Underwoods  spokesman  had  no 
comment  on  the  case,  other  than  to  say  Mr 
Seelig  is  still  on  the  company's  board.  The 
scandal  arose  when  Guinness  made  a 
takeover  bid  for  Distillers  {C&D,  January 
10,  p60);  most  of  the  charges  against  Mr 
Seelig  relate  to  his  alleged  role  in  the 
share  price  support  operation  designed  to 
increase  the  company's  chances  of 
winning  the  battle  for  Distillers.  They  also 
include  two  allegations  that  he  stole  a  total 
of  £2. 95m  from  Guinness. 

Shop  check 

Young  workers  in  shops  are  being 
urge/i  to  check  they  are  getting 
proper  training  and  working 
conditions  in  a  new  campaign  by 
the  shopworker's  union  USDAW. 

The  union  is  encouraging  shop 
stewards  to  contact  young  people  who  may 
be  YTS  employees  and  not  realize  their 
union  rights.  A  new  leaflet  on  the  subject 
is  now  available. 


AHDA  offers 
business  advice 

The  Animal  Health  Distributors 
Association  is  offering  its  members 
a  business  advisory  service  through 
Robert  Purvis  Consultants. 

The  service  has  three  main  parts  and 
will  be  available  on  a  fee  basis  to 
companies  wishing  to  "improve 
profitability  and  professionalism",  says  the 
Association. 

First,  the  service  offers  a  business 
appraisal  —  at  a  members'  rate  of  £1,000 
plus  expenses  and  VAT  —  which  includes 
analysis  and  review  of  all  aspects  of  a 
business  together  with  a  plan  for  future 
policy.  Then  there  is  additional 
professional  advice  on  all  aspects  of 
business.  And  Robert  Purvis  are 
organising  a  series  of  four  workshops. 
Details  from  Dr  Roger  Dawson,  chief 
executive,  AHDA  (UK)  Ltd,  111  High 
Street,  Tonbndge,  Kent  TN9  1DL  (tel  0732 
360355). 
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Pupils  from  Worthing  High  School  will  visit  Schering  Health  Care  Laboratories  in  West 
Germany,  as  first  prize  in  the  senior  category  of  South  East  Pharmaceutical  Industry 
Group's  "Health  '87"  competition.  Over  100  schools  in  Kent  and  Sussex  took  part  in 
designing  a  health  education  campaign.  Winners  of  the  junior  category  from  Weald 
School  in  Billinghurst  will  visit  Upjohn  in  Belgium.  Chief  judge  Sir  Brian  Bailey, 
chairman  of  the  Health  Education  Authority  (left)  and  Michael  Jowett  (far  right)  general 
manager,  Upjohn,  presented  the  prizes 


COMING  EVENTS! 


CPP  forms 
new  group 


A  new  College  of  Pharmacy 
Practice  study  group  has  been 
formed  at  Plymouth,  comprising 
mainly  community  pharmacists. 

The  study  group  leader  is  David 
Stolton:  tel  0752  812591  (bus)  and  0752 
816725  (home). 

The  dates  for  meetings  are:  -  October 
28,  on  pharmaceutics;  November  9,  on 
inflammatory  diseases  of  the  joints; 
November  25,  on  immunisation; 
December  7,  on  aspects  of  economics; 
December  23,  a  social  meeting. 

All  meetings  start  at  8pm  and  the  first 
will  be  held  at  3  Roegate  Walk, 
Thombury,  Plymouth.  Non-College 
members  are  welcome. 

Viral  infections 
study  day 

A  College  of  Pharmacy  Practice 
study  day  on  viral  infections  and 
treatment  is  to  be  held  on  Sunday. 
November  1  at  the  Wellcome 
Foundation.  Crewe  Hall,  Cheshire. 

The  speakers  will  be  consultant 
physicians,  medical  scientists  and  hospital 
pharmacists.  There  will  be  a  workshop  for 
discussion  of  two  case  studies  to  be 
presented  by  young  hospital  pharmacists. 


The  fee  is  £10  for  College  members 
(£12  for  non-members);  details  from  Dr 
J.T.  Bradley  (tel:  021-456  1444). 


Rural  gathering 

The  Rural  Pharmacists  Association  will 
hold  its  annual  meeting  at  3.30pm  on 
November  11,  at  the  Pharmaceutical 
Society  headquarters,  1  Lambeth  High 
Street,  London.  Members  wishing  to 
attend  should  notify  John  Da  vies  (tel:  0984 
23284)  before  November  2. 

Monday,  October  26 

Plymouth  and  District  Branch.  Pharmaceutical 
Society.  7.30pm  at  the  postgraduate  medical  centre, 
Greenbank  Hospital,  "The  William  Cooksworthy 
Lecture"  on  Bone  Marrow  Supression  by  Dr  A. 
Prentice. 

Thursday,  Ocotober 29 
Hull  Pharmacist's  Association  and  Hull  Branch. 
Pharmaceutical  Society.  7  45pm  at  the  post- 
graduate centre,  Hull  Royal  Iniirmary,  Anlaby  Road, 
Hull,  "The  modern  treatment  oi  infertility." 

Advance  Information 
Dispensing  Doctors'  Association,  annual 
conference,  November  13-15,  Novotel  Hotel, 
Coventry,  Wilson's  Lane,  Coventry.  Details  from  Dr 
S.K.  Sil,  Highcliffe,  Shilton  Road,  Barwell, 
Leicestershire  LE9  8BN. 

IBC  Technical  Services  Ltd.  "Diagnostics  '87" 
seminar  —  December  10,  Churchill  College, 
Cambridge.  Details  on  01-236  4080. 
Mental  Health  and  Nutrition  "Mental  and  Elemental, 
workshop,  October  31-November  1,  Institute  for 
Optimum  Nutrition,  5  Jerdan  Place,  London  SW6 
(£49).  Details  on  01-385  7984. 

Industrial  Pharmacists  Group  meeting  of  the  loint 
Pharmaceutical  Analysis  Group  on  "Quality  of  wound 
Management  products",  December  3,  1  Lambeth 
High  Street,  London.  Details  from  Mr  R.E.  Marshall  at 
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Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


APPOINTMENTS 


SALES  &  MARKETING 


SALES/ 
SALES 

MANAGEMENT 

Nat.  Accts.  London.  Toiletries  £20,000  +  Car 
Midlands.  HairCare  £15,000  +  Car 

Sales  Director.  Toiletries  Export  £20,000  +  Car 
Tyne  &  Wear.  Hair  Care  £1 5,000  +  Car 

Nat.  Accts.  N.West.  Food  £19,000  +  Car 
S.  London/Kent.  Chemist  £12,500  +  Car 
London  S.  East.  Catering  £13,000  +  Car 
Bucks/Beds.  Health  Foods  £14,000  +  Car 
Herts/Oxon.  Health  Foods  £14,000  +  Car 
Avon/W.  Country.  Chemist  £15,000  +  Car 
Essex.  Cosmetics/Skin  Care  £16,000  +  Car 
Berks/Wilts/Oxon.  Chemist  £1 1,000  +  Car 
Middx/N.  &  W.  London.  Fragrances 

£16,000  +  Car 

AND  THAT'S  NOT  ALL! 

Contact  Terry  Read/David  Carroll  —  Now! 

LONDON  EXECUTIVE 
PLACEMENT  BUREAU  LTD. 

1 7  Berners  Street,  London  W 1 P  3DD. 
Telephone:  0 1-580  92 1 3 


Agents 


INTERNATIONAL  HAIR 
CARE/TOILETRIES  COMPANY 


AGENTS  REQUIRED 

Who  are  already  calling  on  chemists  & 
department  stores.  To  sell  and 
develop  an  established  range  of 
prestige  products.  Most  areas 
available. 


Write  to: 
MANDY  COOK, 
66  GROSVENOR  STREET, 
MAYFAIR, 
LONDON  W1XOAX. 


SPECTRUM 

UNIT8  WALTHAM  PARK  WAY  WALTHAMST0WE17  5DU 
TELEPHONE:  01  523 3232.  TELEX:  8951665SPEC  MG 

COMMISSION  AGENTS 

We  are  the  fastest  growing  Licenced  EEC 
Pharmaceutical  company  in  the  UK,  as  well  as  a 
highly  competitive  Generics  Wholesaler. 
If  you  are  confident,  articulate  and  self-motivating, 
then  the  sky's  the  limit  as  to  your  future  earnings. 
If  you  meet  these  criteria  then  apply  in  writing  or 
phone 

PAUL  BALCOMBE  MPS 
01-523  3232 


Chemist  &  Druggist  24  October  1987 


351 


APPOINTMENTS 


COME  AND  JOIN  US 

One  of  the  most  successful  selling  teams  in  the  Generic  Market 


Cox  Pharmaceuticals  is  a  leading  pharmaceutical  company  in  the  generic 
medicine  field  with  interests  also  in  OTC's 

We  are  currently  re-structuring  for  further  growth  selling  to  the  Chemist  and 
Wholesaler  and  we  are  looking  for  representatives  in  the  following  areas: 
I.  Kent  and  East  Sussex 

2  West  and  North  Yorkshire 

3  Derby/Nottingham 

4  Northern  Home  Counties 

We  prefer  experienced  sales  people  particularly  in  the  Chemist  area  and  even 
better  selling  Cenerics 

These  appointments  are  for  a  January  I,  1988  start 


Agents 


FOTORAMA  RETAIL  DIVISION 

require 

AGENTS 

To  carry  their  budget  priced  cameras,  photo  albums 
and  picture  frames  to  retail  chemists,  fancy  goods, 
grocery  outlets,  camera  shops  etc,  in  the  following 
areas: 


CHEMISTS 

East  &  West  Midlands 
Wales 

London  (North  &  South  East) 

East  Anglia 

Kent,  Surrey,  Sussex 


FANCY  GOODS  CTN'sETC 

East  &  West  Midlands 

London 

East  Anglia 

Kent,  Surrey,  Sussex 

Manchester 


Please  send  details  of  outlets  covered  to: 
Dick  Hurst, 


i      ^Hfiiiiin  (UK)  LTD. 

POBox  195,  Tring,  Herts  HP23  4JF. 


Shoplifting 


IEXDRUM 

L-STOREFITTERS—J 


0626  -  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


king  Charles  business  paik.  old  newton  road  heathfield  devon  tou  6ut 


Lux  Li 


,UX  LINE 

SHOPFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

LUXLSNE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-381 356 


A  good  starting  salary  is 
offered  and  there  is  also  an  on- 
target  bonus  to,  be  earned  together 
with  company  car  and  the  usual 
fringe  benefits. 

Please  apply,  with  full  cv ,  to 
Mr  R  Forsythe. 
Personnel  Manager, 
Arthur  H.  Cox  &  Co..  Limited, 
Whiddon  Valley.  Barnstaple 
North  Devon.  EX32  8NS 
Tel:  (0271)  75001 


Shopfitting 


PHARMACY  STORAGE 


Shelf  &  Base  Units 

•  Inexpensive 

•  Ready  assembled 

•  Simple  installation 

•  Numark  recommended 

•  Full  shopfitting  service 
available. 


Details  from 

Raystone  Contracts  Co,  Unit  4,  Gresley  Rd  Ind.  Est, 
Keighley  BD21  5JG  W.  Yorks.  Tel:  0535  661 1 25 


Services 


PERFUME  &  COSMETIC  ANALYSIS 

A  rapid,  reliable  &  competitive  testing  service  for 
alcohol,  denaturants  &.  Cosmetic  Product  Regulations. 

HERD  &  MUNDY  LTD, 
THE  EDGELEY  INSTITUTE 
144  CASTLE  STREET,  STOCKPORT. 
TEL:  061-429  9555. 


HIGH  BARRIER  PACKAGING 

Clear  or  metallised.  Printed  or  plain.  Our  laminate 
pack  will  protect  products  against 
Moisture  —  Evaporation  —  Oxidisation  — 
Contamination. 

For  more  information  contact: 
Walter  Coles  &  Co  Ltd.,  47/49  Tanner  Street, 
London  SE1  3PL.  Phone:  01-407  8291. 
Telex:  8956438. 


852 
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Professional  Prescription 
Computer  Labelling 


Stock  for  Sale 


John  Richardson 
Computers  Ltd 


>■  In  Pharmacy  Labelling 
►  In  Auto-Order  Stock  Control 
>■  In  Customer  Service 
►  In  Systems  Development 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


EEC  IMPORTED 

Pharmaceuticals 

Carefully 
selected  range 
of  licenced 
products 


Labels 


FOR 


DELIVERED  IN  14  DAYS  -  OR  NO  CHARGE -THAT'S  THE  PARK  PRINTING  PLEDGE 
Phone  for  details  NOW 051  -708  8800    fffftft"*  faMomm*  *' 


Stock  Wanted 


PERFUMES 

COSMETICS  —  TOILETRIES 
GIFT  SETS 

Import  and  clearance  lines  at  superb  prices. 
Phone  for  order  form  or  visit  our  showroom. 
Monday  to  Friday  9.00-6.00  Sunday 
9.00-2.00 


CAPITAL  COSMETICS  LIMITED 

MALGAVITA  WORKS, 
MERRICK  ROAD 
(FORMERLY  BRIDGE  ROAD) 
SOUTHALL,  MIDDLESEX 
UB2  4UA 
TELEPHONE:  01-571  7886 
TELEX:  933879  CAPCOS  G 


FREE  DELIVERY  UK 


OTC  PRODUCTS  REQUIRED 

by  progressive  company  in  the  Chemist 
Agency  field.  Let  us  sell  and  distribute 
your  products  for  you  via  our 
professional  sales  team. 

Replies  to: 
BOX  C&D  3226 


LICENCE 
PI' 
F0RH0M 
EXPORT 
COMPETITIVE 
PRICES 


EURIMPHAR 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM, KENT  BR3 1NR 
TEL:  01-658  2255  TELEX  263832 


MANY  SPECIAL  OFFERS  THIS 
MONTH  INCLUDING: 

ADALAT  10mgCAPS 
CAPOTEN  25  mg  TABS 
ZANTAC  150  mg  TABS 


FOR 


★  FRENCH  AND  ENGLISH  PERFUMES 
★  LARGER  RANGE  THAN  EVER 
★  COMPETITIVE  RATES  % 

FRESH  START  COSMETICS 
164  CHEETHAM  HILL  ROAD, 
MANCHESTER 

M8  8LQ  ;  : 

Openinq  Hours:  9.00am-5.00pm  Weekdays 
10.00am  1 .00pm  Sundays 

RISC,  GERALD  ERASER  ON  . 
061834  1387 


ENTER  THE  WORLD  OF  PERFUMES 
SELECTION  OF  WIDE  RANGE  OF 
BRANDED  PERFUMERY  AT 
DISCOUNT  PRICES 


KODAK  FILMS  AT 
DISCOUNT  PRICES 


NEXT  DAY  DELIVERY  SERVICE  FOC  ANYWHERE  IN  UK 


PASCOS  (LONDON) 
425a  HARROW  ROAD,  LONDON  W10  4RE 
OPEN:  Mon-Fri  10am-6pm 

Sundays  1 0am  2pm 
Telephone:  01-960  0319/5752  for  price  list. 


ANNOUNCEMENT  ■ 


CREXBOURNE  LTD 

Importers,  exporters  and  wholesalers  of  French 
Fragrance  have  moved  to  their  new  premises  at: 

UNIT  5.  MONTAGUE  WORKS,  250  WATER  ROAD, 
WEMBLEY,  MIDDX  HAO  1HX. 
TEL:  01-998  7575. 
TELEX  NO:  927350  CRX  G 
FAX  NO:  01-997  2320 
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David  Poile,  the  first  pharmacist  to  open  up 
m  Tonbridge  High  Street  after  its 
hurricane  force  battering  during  Thursday 
night,  surveys  the  damage  in  the  relatively 
calm  light  of  day  at  8.40am,  after  his  shop 
suffered  a  near  miss  from  his  neighbour's 
fallen  chimney.  Like  the  four  other  town 
centre  pharmacies  Mr  Poile  was  without 
electricity  until  late  on  Friday  afternoon. 
However,  all  were  trading  by  midday. 


with  calls  from  pharmacists  wanting  to 
claim  for  storm  damage.  More  than  350 
had  been  received  by  Tuesday  afternoon 
this  week.  "It's  comparable  with  Winter 
time  with  burst  pipes,  etc,  but  on  a  much 
wider  scale",  assistant  manager  Mr 
Shannon  told  C&D. 

The  good  news  was  that  there  have  not 
been  any  claims  for  total  loss  and  it  is 
unlikely  that  the  rush  of  claims  will  affect 
next  year's  premiums,  Mr  Shannon  said. 

Philips  Small  Appliances:  Graham  Ball 
has  been  appointed  advertising  and 
promotions  manager. 
Benckiser:  Gary  Miller  takes  over  as  sales 
director,  a  move  that  comes  out  of  the 
company  restructuring  since  its  recent 
takeover  of  Ecolab.  His  team  includes  new 
comers:  Richard  Green  and  Kevin 
O'Neill. 

Cox  Pharmaceuticals:  Colin  Fearon, 
previously  commercial  manager,  moves  to 
the  new  position  of  training  manager; 
Andrew  Collier  is  promoted  from  product 
manager  to  market  development  manager; 
Gillian  Court,  previously  marketing 
planning  manager  is  now  the  new  product 
manager;  and  Joanna  Crowder-Barton 
joins  the  company  from  APS  as  product 
manager. 


Bronnley's  director  Ann  Rossiter  will  be 
attending  the  Women  of  the  Year 
Luncheon  at  London's  Savoy  hotel  on 
Monday.  She  is  one  of  400  women  who 
have  been  invited,  to  mark  their  successful 
year  in  their  chosen  field.  Founded  by  the 
Marchioness  of  Lothian  and  now  in  its  32nd 
year,  the  event  will  raise  funds  for  the 
London  Fund  for  the  Blind,  and  on 
Monday  a  presentation  will  be  made  to  a 
blind  woman  who  has  shown  outstanding 
achievement  in  the  last  year 


DEATHS 


SE  after  the 
hurricane ... 

Wholesalers  in  the  South  East  of 
England  appear  to  have  coped  with 
the  storms  last  week,  the  main 
problem  having  been  the  power 
cuts  putting  computers  out  of 
operation. 

Macarthy  found  the  situation  pretty 
chaotic,  but  most,  if  not  all,  deliveries  got 
through  eventually.  Jim  Duffy,  who  runs 
the  Harold  Hill  depot  in  Romford,  Essex, 
praised  his  drivers  for  coping  so  well  with 
the  adverse  conditions. 

Frank  May,  assistant  general  manager 
at  Sangers  warehouse  in  Maidstone,  Kent, 
told  C&D  that  things  were  difficult  but  they 
managed  at  least  one  delivery  to 
customers  on  Friday  and  Saturday.  One 
problem,  Mr  May  told  C&D,  was  finding 
enough  fuel  to  run  the  vans. 

At  Unichem's  Croydon  depot  a 
generator  kept  the  computers  operational 
while  the  power  was  off.  "Communication 
was  our  main  problem",  general  manager 
Peter  Kent  told  C&D.  It  was  difficult  to  find 
out  if  pharmacies  were  actually  open  and 
the  depot  found  it  impossible  to  deliver  to 
places  like  Thanet  which  were  cut  off. 
However,  the  backlog  of  orders  was 
cleared  by  last  Saturday  night,  Mr  Kent 
said. 

The  Pharmacy  Mutual  Insurance 
Company  at  the  NPA  has  been  inundated 
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Thompson:  Macarthy  director  and  NAPD 
chairman  Barrie  Thompson,  MPS,  died  in 
Shrewsbury  on  October  20  at  the  age  of 
52.  Funeral  details  will  be  announced 
shortly.  Mrs  Thompson  has  requested 
there  be  no  flowers,  but  donations  will  be 
invited  to  a  charity  which  she  will 
nominate  in  due  course.  Mr  Nick  Ward, 
Macarthy  chairman  and  chiel  executive, 
writes:  "Everyone  will  be  very  sad  to  learn 
of  the  death  in  Shrewsbury  on  Tuesday  of 
Barrie  Thompson.  He  was  bom  in  Chapel 
on  Frith  and  qualified  as  a  pharmacist, 
working  initially  in  retail  pharmacy  in  the 
Manchester  area.  In  1969  he  joined 
Macarthys  Ltd  as  assistant  manager  at  the 
Glasgow  branch  where  his  talents  were 
recognised  and  he  was  quickly  appointed 
branch  manager. 

It  was  in  this  role  that  Barrie  saw  the 
potential  of  the  effective  application  of 
computing  to  pharmaceutical  distribution. 
He  became  an  authority  on  the  subject 
with  the  result  that  he  was  appointed 
computer  manager  at  the  company's  head 
office  in  Romford.  Here  he  played  a 
leading  role  in  the  establishment  of  the 
company's  systems.  Later  Barrie  became 
company  training  manger  —  a  job  which 


influenced  the  whole  operation  of  the 
company. 

In  1979  he  was  appointed  to  the  board 
of  Farillon  and  from  1982  to  1983  was 
managing  director,  seeing  the  company 
through  a  period  of  real  growth.  In  1983 
he  moved  back  to  Macarthys  Ltd  as 
management  services  director  responsible 
for  computing,  personnel  and  training. 
Over  a  three  year  period,  Barrie  managed 
the  critical  move  to  the  devolved  Ericcson 
system  and  the  closure  of  the  company's 
central  computing  operation. 

In  the  Spring  1986,  he  was  appointed 
an  operations  director  of  Macarthy 
Medical,  where,  working  with  his 
colleagues  he  managed  the  streamlining 
of  the  depot  operations.  In  the  Summer  of 
1987  he  was  appointed  director  and 
general  manager  of  Willington.  In  this  role 
Barrie  had  commenced  detailed  planning 
for  the  implementation  of  computer  and 
stock  management  systems  within  the 
veterinary  wholesaling  business. 

Only  last  week  Barrie  formally  took  up 
the  position  of  chairman  of  NAPD,  a  role  to 
which  he  was  deeply  committed.  He  leaves 
a  widow,  Kath,  and  two  daughters,  to 
whom  we  offer  our  deepest  condolences. 
Barrie  was  a  colleague  whom  we  all 
admired  and  respected  enormously  and 
he  will  be  sadly  missed." 
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Some  media  may  make 
you  a  household  name. 
The  business  press 

WILL  GET  YOU  TALKED 
ABOUT  WHERE  IT  COUNTS. 

Business  to  business  advertisers 
in  the  national  press  get  their  name 
across  to  thousands  of  people  who 
couldn't  care  less.  Crannies,  house- 
wives, and  teenagers  tor  instance. 

The  business  press  pushes  your 
message  where  it  matters.  Across 
desks  and  boardroom  tables. 

That's  why  the  first  ever  survey 
of  800  business  advertisers  proves  it 
to  be  the  most  effective  means  of 
achieving  10  key  advertising  objectives. 

Send  for  our  tree  handbooks  on 
better  business  advertising.  They'll 
help  you  get  your  name  across  to  the 
decision  makers  who  matter. 
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BRITISH  BUSINESS  PRESS, 
PO  BOX  362  BRISTOL  BS99  7GF. 


CRAB  LICE 

This  persistent  problem 
needs  discreet,  effective  control. 
Derbac  is  pleasantly  perfumed, 
gentle  enough  to  use  with 
confidence  in  personal  areas,  yet 
100%  deadly  for  total  control. 


HEAD  LICE 

Derbac  is  the  pleasantly 
perfumed  alternative  to  Suleo 
wherever  compliance  is  a 
problem.  As  it  is  water-based, 
Derbac  is  ideal  for  dermatitis  and 
asthma  sufferers  or  people  with 
sensitive  skin. 


Derbac 

Water-based  for  a  more  sensitive  solution. 


International  Laboratories  Limited 
Leading  the  way  in  louse  control. 


SCABIES 


Scabies  is  on  the  march 
-  increasing  by  almost  20%  last 
year.  Derbac  is  fast  becoming 
the  treatment  of  choice  because 
it  is  deadly  effective,  yet  gentle 
and  pleasantly  perfumed 


Derbac-M  Derbac 


LIQUID 

with  MALATHION 


SHAMPOO 

with  CARBARYL 


